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Executive Summary
Against a backdrop of an international pandemic, in the spring of 2020 Portland Sunday Parkways pivoted to transform our traditional walking
and bicycling events into a COVID-19 compliant series of virtual events.  As a longtime leader in the international “Open Streets” movement,
Portland Sunday Parkways  transformed to offer Portlanders a welcome dose of active and positive connections.

In a typical year, Sunday Parkways events show off Portland’s newest places to walk, roll, and bicycle. Faced with the need for safety
precautions and physical distancing, the program focused on providing active transportation, public health information, and community resources
and guidance to the public throughout the summer months.

The response was a swelling of our audience as people responded to the online programming and informative posts that provided relieve for the
emotional, physical and financial hardships experienced by Oregonians this year. Covid-19, unemployment, peoples inability to pay rent, racial
injustice, and wildfires hit our community hard. Sunday Parkways did it’s best to use social media and community workshops to address these
issues and bring resources to Portlanders who were struggling mentally and financially.

The pivot proved successful and meaningful. For its 13th Season, Portland Sunday Parkways has maintained its popularity and continued to
create a vision of connectedness and commitment to active transportation and public health. This summer, 107,000 viewers participated in one
or more of our 115 virtual events or recorded 15 videos.  Sunday Parkways at Home enabled thousands of Portlanders to enjoy free and family
friendly on-line programs that centered  active transportation, physical and mental wellness, and community engagement.



Executive Summary continued...
With a focus on equity, community, inclusion and connection, we held thirty-five equity-related events, including panels on racial justice,
community resiliency and disability programming. We also offered fifty-seven different fitness classes ranging from yoga to dance. In
collaboration with a few community partners, we had thirty-eight art classes intended for various ages, and fifteen music classes and
performances. Ten classes focused on entertainment for children. We provided eight transportation classes related to pedestrian and bike
safety. Additionally, we held eighteen classes on gardening, cooking, and other technical skills. The majority of the online programs we offered
this year supported local talent, businesses and non-profits. 

Portland Sunday Parkways appeared as a bright spot among an event starved year and were covered by almost 60 news media outlets, blogs
and calendars. Our programming was elevated through our partnerships with Presenting Sponsor Kaiser Permanente  and Independent
Publishing Resource Center. Our events were also covered by a series of news outlets that include: OregonLive, Portland Business Journal,
KATU, and Bike Portland. All of our social media platforms grew this year, with our Instagram audience increasing 600% from last year.  Our
overall reach for the season was 11.7 million impressions.

Sunday Parkways by design attempts to use Greenways as its key route streets to encourage behavior that entices people to use these
Greenways to create Sunday Parkways everyday, which certainly helped Portland residents who increased their bike ridership throughout the
Stay Home, Stay Safe statewide protocols. Therefore we promoted the Slow streets | safe streets program that aims to help get people to use
greenways by decreasing car traffic as well as the Go by Greeway game that prompted residents in East Portland to test out the new bike and
walk infrastructure in their area. Sunday Parkways at Home in partnership with PBOT was able to support the bureau's comprehensive response
to COVID-19 through our online programming and COVID-19 guidance on how to play, bike and walk in the right-of-way.

In close partnership with Kaiser Permanente, we did our best to support mental health, deliver an outlet for physical activity, and provide a
platform for community connection in a time when it is greatly needed. And we had a fun time doing so! 



Opening Our Streets, 
Connecting Our Community
Sunday Parkways, presented by Kaiser Permanente, is not about closing streets but opening them and connecting neighborhoods across the
city. Our open streets and public spaces draw people to visit local businesses, interact with neighbors, connect with their community and city,
while building physical activity into their daily lives – all inspired by their experiences at Sunday Parkways. Sunday Parkways events show off
Portland’s premier family-friendly bicycle routes called Neighborhood Greenways. The events are anchored by Portland’s beautiful parks on
these six- to nine-mile routes with no start or end.

Sunday Parkways is a leader in the “Open Streets” movement. Open Streets activists, researchers, planners and event organizers look to
Portland to learn and experience one of the longest running and well-managed Open Streets programs in the United States. This year, Portland
Sunday Parkways faced with the global pandemic, moved the event to a virtual platform to continue to provide active transportation, public
health, and community resources and guidance to the public. 

The long-term transportation, health, and community benefits of Sunday Parkways are a critical part of this program whether implemented
virtually or in person. Sunday Parkways successful events and programming help people discover just how fun it is to walk, bike, roll, and be
physically active. This encourages people to build more activity into their daily lives and to consider transit options. Lowering reliance on a
traditional car-dominated lifestyle not only helps lower the city’s greenhouse gas emissions from cars and trucks, but also assists in helping
residents and visitors become aware of and choose healthier means of travel. 

Additional mental health advantages often overlooked are the health benefits that come with connecting with community, enjoying the outdoors,
and spending quality family time that does not involve one-way entertainment.



Sunday Parkways Mission
“Portland Sunday Parkways promotes healthy active living
through a series of free events opening the city's largest
public space -- its streets -- to walk, bike, roll, and discover
active transportation. 
Portland Sunday Parkways fosters civic pride, stimulates
economic development, and represents community,
business and government investments in Portland's vitality,
livability, and diversity.”



Sunday Parkways Vision
The purpose of Sunday Parkways is to provide a space to be physically active, safe, and have fun. The events are a pathway for participants to
learn how to incorporate biking, walking, physical activity and active transportation choices into their everyday lives. It provides a path to meet
the City of Portland goals of getting 70% of people active by 2035.

Portland Sunday Parkways is a beloved and sustained Portland tradition. Sunday Parkways is modeled after Bogotá Colombia’s Ciclovías, held
every Sunday on 70 miles of streets. As part of a growing movement called “Open Streets,” Sunday Parkways staff promote and advise cities
and towns across the country to craft their own “Open Streets” initiatives. As a result, more cities and towns across the nation are following
Portland’s lead.

2020 Portland Sunday Parkways Highlights To Date

For its 13th Season, Portland Sunday Parkways has maintained its popularity and continued to create a vision of connectedness and
commitment to active transportation and public health. Since its inception in 2008, 1,119,076 participants have enjoyed 52 Sunday Parkways
events on nine different neighborhood routes. This summer, 107,000 viewers participated in one or more of our 115 virtual events or pre-
recorded 15 videos. In 2020, Sunday Parkways at Home enabled thousands of Portlanders to enjoy on-line programs and platforms centered on
active transportation, physical and mental wellness, and community engagement.



Background
Traditional Sunday Parkways events offer five opportunities every year for neighbors to get out and stroll or bike or skateboard or roll without car
traffic. Portland held the first successful Sunday Parkways in the nation in June 2008 with 15,000 participants. 

Sunday Parkways are defined as “soft” street closures where residents along the routes have access to their driveways, but all others are
restricted from driving on the street. This creates a reasonably traffic-free environment where families can feel comfortable having their children
literally play in the streets. Routes incorporate many Neighborhood Greenways and other car-free or car-light roadways where people can bike,
walk, and roll safely every day.

Portland Sunday Parkways is in its 13th year leading the Open Streets movement. Portlanders take great pride in their city. We are leaders in
the green economy and active transportation. We have vibrant local business corridors and active community organizations. Sunday Parkways
provides the opportunity to highlight all of these amazing assets during these safe, fun and wildly-popular community events. Health,
transportation, recreation, environmental, community and safety interests all benefit from these kinds of strong partnerships implementing
Sunday Parkways.

In addition to the thousands of Portland area residents who attend each year, Sunday Parkways turns Portland neighborhoods into tourist
destinations. Sunday Parkways is listed among the top things to do in Portland by the travel guide company Lonely Planet, and has been part of
Alaska Airlines Magazine profile of what to do in Portland. This exemplifies Portland as a walkable, bikeable, and healthy living city. Cities
around the country expect Portland to lead with smart innovations and ideas. 

Sunday Parkways offers long-term transportation, health and community benefits. When people discover just how much fun it is to walk, bike,
roll, skate, and stroll (again), and how easy it is be physically active during Sunday Parkways, they choose to experience “Sunday Parkways
Every Day” by walking to the store, riding their bikes to work, playing in the parks – incorporating physical activity into their everyday lives.



2020 Season highlights
This year was unlike any previous Sunday Parkways year. In keeping with the guidance from the state, county, city and public health officials, it
became apparent early that would not be feasible nor legal to hold our events in the traditional manner. We moved quickly to pivot our events to
highlight active transportation, our vibrant local businesses and active community organizations to provide a platform to not only engaging
content, support and provide visibility to our businesses challenged by COVID-19 induced lull, but also our strong partnerships implementing
Sunday Parkways.

This season coincided with the beginning of the pandemic and the Stay at Home requirements which began in March in Oregon.  The decision
was made to create programs and classes online on the Sunday Parkways Facebook page to support peoples’ health and wellness while being
restricted to home-based activities.   

The new 2020 program aimed at supporting the community in similar ways to the live outdoor events.  Fitness classes, musical performances
and workshops were the events rolled out in the first few months.  Partners and performers from the past season’s events were invited to
participate in the new online events and classes. However, we also sought and found ourselves engaging with new partners as our online
programming expanded from one month to five months. 



Social media was used extensively to not only promote the

scheduling of the events but also support community health

messages. Each week Facebook, Twitter, and Instagram Sunday

parkways platforms were used to post mental health, public

health and transportation option related messages.  Many of our

partners (described below) also provided us with social media

content that further supported our community health goals. 

The 2020 season included a national and statewide crisis. The

death of George Floyd and the elevation of the Black Lives

Matter movement gave rise to a few workshops and several

social media posts which supported the African-American

community during this time of crisis. In addition, September

included a weeklong hazardous air event due to forest fires in

Oregon and Washington State. Sunday parkways pivoted again to  

share out messages and resources to support relief efforts for

forest fire victims.

Online Programming -The new format created fitness and

wellness classes at 10AM and Noon on Mondays and

Wednesdays, and kids’ entertainment or musical performances

on Monday or Tuesday afternoons.  Workshops were held in the

afternoon later in the week. 

These events were shown on our Facebook live page and in

Zoom.  They were also recorded and posted on our Facebook

page fwhere the majority remain accessible to our audience. The

majority of our viewers enjoyed the flexibility of being able to see

content on their own schedule.  

Weekly and Monthly themes – Monthly and weekly themes

were created for the online programming.  Juneteenth and PRIDE

were examples of weekly themes in June, while art as healing

and eating to be well are examples of monthly themes.

Types of classes - Classes and demonstrations were wide

ranging, informative and fun! Several types of fitness classes

were offered including Zumba, Bollywood, breakdancing, samba

reggae and yoga in Spanish.  Other types of classes were

developed to lighten the mood, entertain and relax our home

bound audiences.  These included comedy, juggling, and

meditation.

Partnerships - Sunday Parkways has always made support of

organizations who represent underserved communities a priority

and this continued with the 2020 virtual season. Many of the

organizations that have attended and participated in past Sunday

Parkways events also had to pivot to virtual events.  This was a

great opportunity for us to promote their messages for physical,

mental health and community well-being on the online platform. It

also allowed us to develop new partnerships.  The following is a

list of new partnerships and some of the resources they made

available on our shared online platform.



PUAH – Sunday Parkways partnered with Portland United

Against Hate, and its partners (APANO and  Fair Housing of

Oregon) to offer a community workshop on community

resiliency and anti-racism which were key during the BLM

George Floyd protest period.

PHAME-  This non-profit focuses on providing arts acess to

people with disabilities and provided singing, voice acting and

comedy classes across four months of online programming.

Bureau of Civic Life- Offered several community workshops

including social isolation and neighbors together workshops.

CHAP - CHAP brings the Healing Power of Art to children and

families facing medical challenges. 

Bike First - helps children with disabilities or special needs

gain stability to master the skills needed to balance and steer

a two-wheeled bicycle through online lessons. 

Everybody Athletics – develops activities for adults with

developmental disabilities by increasing physical, social, and

emotional wellbeing through group athletics.

Slow Streets | Safe Streets -  Sunday Parkways partnered

internally with PBOT to promote the use of low traffic streets

that expanded walking and biking space to make socially

distant travel easier in neighborhoods across Portland. 

Young Audiences- brings arts and education together by

pairing talented teaching artists with schools and community

programs. They offered a series or art classes. 

 

ADA – The City of Portland Disabilities Office offered a

number of classes that break down barriers for the disability

community and address being active with things like sight

loss.  

AARP – One of Sunday Parkways key sponsors teamed up

with us to create an online Trivia night during the season. 

Kaiser Permanente Workshops- KP was a staple of Sunday

Parkways programming, providing us Kaiser Permanente

exclusive workshops such as:  Food & Mood, Being Resilient,

Mindfulness, and Why Sleep Matters. These were ideal topics

to support our community during the pandemic.

Go By Greenway – Sunday Parkways partnered internally with

PBOT to promote the use of our Greenway network in a

COVID-19 safe way during the pandemic.  The Go By

Greenway game encouraged people to get out to discover

new bike and walk improvements in East Portland.

Bureau of Planning and Sustainability- Provided several

media posts centered on composting and reducing food

waste. 

Bureau of Emergency Management- Provided media posts

on how to navigate during an emergency.

IPRC: Independent Publishing Resource Center - Sunday

Parkways and Kaiser Permanente partnered with IPRC to

develop a community zine, hold zine making workshops, roll

out an IG origami series and discuss Toxic Productivity. 

Partnerships



PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



Sunday Parkways Participants
In 2020, Portland Sunday Parkways pivoted by transforming our traditionally walking and biking events into a COVID-19 compliant virtual series
of events. Our audience was effectively engaged and across the summer we were able to reach over 92K Portland Area residents. This year we
rolled out over 130 online events and videos, which were watched by 107.1K viewers who watched a collective 81.3K collection minutes of
programming. We continue to reach diverse audiences and attract new people to participate at the events, especially this year as we expanded
our Americans with Disabilities Act (ADA) focused and community-based organization programming. 

This program has become a staple for the neighborhoods and people of the Portland area and regardless of all the challenges and disruption of
this year, our audience continued to be engaged with us all season long. We found that our Facebook viewership maintained stable high
engagement seven days a week. 

This year in light of the various national and local conversations, we centered programming on active transportation and navigating the right-of-
way safely throughout the COVID-19 pandemic; mental health education and awareness; community engagement and conversations centered
on race, community resiliency, social isolation; and physical fitness and wellness.  In our online classes we saw family and friends (new and old)
gather to play trivia, to dance, and to try out laughing classes!

PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



Utilizing our new platform, instead of planning five big virtual events, we providedfive full months of weekly programming which averaged about 5
– 10 online programs a week. Each month had its own theme with our opening month of May focused on Fitness and Health;  June focused on
four themes:  Story time for Kids, Gardening, Juneteenth & PRIDE; July focused on Art as Healing; August focused on Eating to be Well; and
September focused on Portland has talent. The varied themes kept people engaged and allowed for us to economically support a series of
Portland area-based professionals that ranged from jugglers to professional chefs. That said, each month reflected the specific culture and talent
of our city by focusing on what we love here:  staying active, food, art, community and our eclectic nature! Below are some highlights of each of
the five months of programing.

2020 Event Highlights

PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



During the month of May, in light of Oregon’s Stay Home, Stay Safe order, we encouraged participants to
get moving in the comfort of their home. Whether it meant doing workouts to break a sweat, doing calming
yoga, or even belting out in song, the goal was to give our viewers a chance to get moving, which is why
our theme for this month was “Let’s get Active!”

The audience loved our entertainers; most popular were DJ Prashant, leading the way with a hefty 2.7K
viewership in May, and Opera Singer Ricardo Garcia, who drew in a whopping 4.1K views! A series of
rockstar fitness instructors included Rip City Dancer Keyante Watkins, Zumba instructor Trainer Tyra, The
Circus Project group, fitness instructor and Black Girls Do Bike chapter lead Keyonda McQuarters, family
entertainer Red Yarn, Pamela from Moonlight Yoga, and the Sparkle Movement.

Given the unique circumstances of 2020, Sunday Parkways sought to help the community out in any way
we could. And we know the pandemic has hit Black, Indigenous People of Color (BIPOC) especially hard,
therefore,  we made a commitment to equitable hiring and focused on supporting women and BIPOC
entertainers and fitness instructors. As we move forward, Sunday Parkways plans to continue to rise up to
meet the moment – to address the unique experiences we face as a city and come out of this stronger
than ever - hand in hand with the community. 

May
PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



June centered on four weekly themes: Story Time (6/1-6/5), Garden Week (6/8-6/13), Juneteenth (6/14-6/20), and PRIDE (6/21-6/27). June
provided an opportunity to celebrate our wide-ranging audience, drawing in youth through the Story Time theme and inviting a cross stitch of
generations to participate in Gardening Week by focusing on both indoor and outdoor gardening skills. Following Storytime and Garden Week,
the program focused on Juneteenth and PRIDE highlighting two impactful holidays that explore our national and local history and diversity.

For Story Time week, we partnered with both the Beaverton City Library and local entertainer Poison Waters for the first time to roll out a
series of fun programming centered on reading. Poison Waters read several books with flair and fun. Her books focused on acceptance and
community care. For Gardening Week, we worked with Growing Gardens to provide online programming as well as social media posts
centered on gardening tips, outdoor activities, and ensuring our neighbors have access to fresh foods. During the week of Juneteenth, we
helped our audience understand the origins of the Juneteenth celebration, discuss local Black history, and promote Black-owned businesses
and community-based organizations across Portland. This proved to be one of the most popular weeks of programming for the entire Sunday
Parkways season. Finally, for PRIDE Week, we highlighted Portland’s LGBTQia+ community through an exploration of history, community and
resource sharing. We sought opportunities for intersection and cross promotion of themes, such as when entertainer Kevin Cook performed as
Poison Waters to provide the very popular Drag Queen Storytime. This was one of our most highly attended and watched online events, with
3,800 attendees and viewers.

The varied range of themes and communities proved successful, and each month saw an increase in Sunday Parkways followers and online
engagement from the month before. And – numbers aside – by focusing on diverse communities, celebrating local talent and creating
solidarity centered on Portland, Sunday Parkways established itself as a place that is safe, inclusive and celebratory of all our communities.

June PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



July
The July theme was Art as Healing. This month, we teamed up with local youth art organization Young Audiences of
Oregon & SW Washington to deliver art classes. A rotating set of artists led free online art classes that tied to our
theme of “Art is Healing,” whereas they taught classes that ranged from smart phone photography to observational
drawing.

An additional July highlight was the celebration of the 30th Anniversary of the Americans with Disabilities Act (ADA). In
collaboration with the Portland Bureau of Transportation (PBOT) ADA Coordinator, Lisa Strader, Sunday Parkways
greatly expanded its ADA programming by working with several community-based organizations including the
Children’s Healing Art Project (CHAP), PHAME,  Every Body Athletics, BikeFirst!, Bustin’ Barriers, and the Pedestrian
Safety Action Coalition. 

The ADA programming was well received with some of the most consistent viewership across the season, reinforcing
the need for Portland Sunday Parkways to continue to emphasize and expand this type of programming. A sample of
the types of ADA programming offered include: (1) Art classes from CHAP brought the healing power of art to children
and families facing medical challenges (2) and BikeFirst! offered programming to help make biking more accessible for
people with a variety of disabilities including Down syndrome, autism, cerebral palsy, visual impairments, fine motor
challenges, and developmental delays.

We also maintained one of our most popular fitness classes throughout the month of July. The post/video featured Rio
Dancer Joe Ferreira, who taught the dance of Samba No Pe. His video alone garnered 3,900 views and 48
engagements! To keep the fitness groove going we also partnered with Multnomah County REACH who rolled out a
series of easy and short workout challenges to do at home.

The Art as Healing theme was a hit, and Portland Sunday Parkways hopes to continue to emphasize art moving
forward.

PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



In August, the Portland Sunday Parkways theme centered on healthy eating habits. This
has long been a priority of Sunday Parkways, as our overall programmatic goals are
linked to better public health outcomes for our Portland area residents. At our in-person
events, Presenting Sponsor Kaiser Permanente has provided healthy food pods parks
during the last two years.

This year’s virtual programming provided information and guidance on how to make
easy, healthy, and affordable meals at home. Local culinary experts – including
bloggers, chefs and non-profit superstars – shared their knowledge and enthusiasm. The
most popular cooking classes were taught by Po’Shines Café de la Soul’s chef as he led
the audience through New Orleans soul food inspired vegetarian recipes. The recipes
provided during August boosted engagement and showcased a diverse and inclusive
culinary tour of healthy eating.

In addition to healthy cooking, August continued to feature fitness experts and we also
expanded Sunday Parkways programming to include music. The result was a rise in our
engagement rate. Our most popular event of the month was an Opera performance by
Ricardo Garcia, with a total of 1700 views and 158 engagements.

August
PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS



In September, Sunday Parkways sought to showcase the unique and diverse skills and
talents of Portlanders. Hence the theme for the month: “Portland’s Got Talent”!

In this jam-packed month, one of our most popular events was created by DJ Prashant who
taught Bollywood and Bhangra dances, giving us an astounding 3,699 Impressions and 269
engagements. September also featured Anni Kupper and Scramble James who crafted a
series of fun video shorts to showcase how people can incorporating juggling into their
everyday lives.

We worked with Kaiser Permanente to collaborate with the Independent Publishing
Resource Center (IPRC) and create Sunday Parkways first’s Community Zine, guided by
women/BIPOC-led Zine creators who hosted four Zine-making workshops. The classes
culminated in the development of the first ever Portland Sunday Parkways Community Zine.
Workshop attendees were encouraged to submit their own original zines which came from
people across Portland and from as far away as Hong Kong. 

Throughout the summer, the Sunday Parkways season was filled with wonderful events that
reached a diverse set of Portlanders – and revealed deep support from our city’s amazing,
resilient community.

September
PROGRAM 

ACTIVITIES &

ACCOMPLISHMENTS
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Partnerships PROGRAM

PARTNERS

Portland Sunday Parkways aims to provide a diverse set of programs and classes to the
community. Throughout this season, we held thirty-five equity-related events, including panels
on racial justice, community resiliency and disability programming. We also offered fifty-seven
different fitness classes ranging from yoga to dance. In collaboration with a key community
partners that included Independent Publishing Resource Center and Young Audiences of
Oregon & SW Washington, we held thirty-eight art classes intended for various ages along with
fifteen music classes and performances. Ten classes focused on entertainment for children. We
provided eight transportation classes related to pedestrian and bike safety. Additionally, we held
eighteen classes on gardening, cooking, and other technical skills.  During the Portland Sunday
Parkways season that runs between May and September, we provided approximately 115 hours
of online programming in addition to around 10 additional hours of pre-recorded material. 

We started with a bang, holding twenty-nine classes in both May and June, slightly reduced the
classes to twenty-three classes in July,  and turned the dial back up to wrap up the season with
twenty-seven classes in August, and thirty-one classes in September. Over these five months,
we collaborated with at least ten businesses, seventeen non-profit organizations, and four local
government agencies. We worked with a total of 133 instructors and entertainers – thirty-four of
whom were new to the program and thirty-six of whom were people of color. Forty-five
instructors were male, fifty-one were female, and three self-identified as they/them.  Overall we
were able create inclusive programming that reflects Portland and showcases the wide range of
talent that exists in the region.



Partnerships PROGRAM

PARTNERS

Anni Küpper and Scramble James from The Circus
Project.
Asian Pacific American Network of Oregon.
DJ Prashant from Bollywood Dreams Entertainment.
Fair Housing.
Keyante Watkins from the Rip City Crew.
Keyonda McQuarters from Portland Black Girls Do
Bike and Forge Yoga & Pilates.
Original Practice Shakespeare Festival.
Pamela from Moonlight Yoga.
Red Yarn – Portland Family Performer.
Ricardo Garcia from the Portland Opera.
SEI Uplift.
Sparkle Movement.
The City of Portland Office of Community & Civic Life.
Trainer Tyra – NESTA Fitness Nutrition Coach, AFAA
Personal Trainer and Group Fitness Instructor.

Adriana Javier – The Body Positive and Health At
Every Size Personal Trainer.
Alan Garrigues from the Children’s Healing Art
Project.
Coach Deuxter – High School and AAU Basketball
Coach.
Growing Gardens.
Jamie Minkus – Local Choreographer, Dance and
Pilates Instructor, and Producer.
Jason Rouse from PHAME Academy.
Matt and Maddeline from the Community Cycling
Center.
Miss Bethany from the Beaverton City Library.
Mr. Ben – Children’s Musician and Music Teacher.
Nisi – POP Pilates Instructor.
Noah, Bobbi, and Cody from ABI Community – Bike
First.
Ogo from Vitalidad Movement Arts and Event Center.
Poison Waters – Drag Queen, Entertainer, and
Dance Teacher.
Stefano Iaboni – Actor, Performer, and Instructor.
The City of Portland Office of Community & Civic Life.
Timo from the Portland Bureau of Transportation’s
SmartTrips Program.
Walle Brown – Professional Dancer and Instructor.

Christine Martell from Young Audiences of Oregon
and Southwest Washington and Right Brain Initiative.
Donna Mation – Professional Dancer,
Choreographer, Percussionist, and Educator.
Every Body Athletics.
Heidie Ambrose from the Children’s Healing Art
Project.
Iris from Young Audiences of Oregon and Southwest
Washington.
Jess Graff from Young Audiences of Oregon and
Southwest Washington.
Joe Ferreira – Professional Dancer and Instructor.
Laura Loy from PHAME Academy.
Marina Martinez-Bateman from the Independent
Publishing Resource Center.
Matt and Maddeline from the Community Cycling
Center.
Noah, Bobbi, and Cody from ABI Community – Bike
First
Pedestrian Safety Action Coalition
Shuhe from Young Audiences of Oregon and
Southwest Washington.
Tess Raunig from PHAME Academy.
The City of Portland Office of Community & Civic Life.
Timo from the Portland Bureau of Transportation’s
SmartTrips Program.
Vaishalee from the Children’s Healing Art Project.
Walle Brown – Professional Dancer and Instructor

MAY JUNE JULY



Partnerships PROGRAM

PARTNERS

Alison Wesley – Franklin Method Educator and Yoga Instructor.
Chef James from Po’Shines Cafe De La Soul.
DJ O.G.ONE from the Portland Trail Blazers.
DJ Prashant from Bollywood Dreams Entertainment.
Every Body Athletics.
Faye from the Children’s Healing Art Project.
Jacobsen Valentine from Feed the Mess.
Jason Rouse from PHAME Academy.
Kaiser Permanente.
Katherine Deumling from Cook With What You Have.
Kelsi Schnitter from the Portland Parks and Recreation, Matinee Dance
Space, and Portland’s Hip Hop Collective.
Kristin Jackson – Clinical Somatic Educator and Holistic Health and
Movement Coach.
Matt and Maddeline from the Community Cycling Center.
Maura Jess from the Children’s Healing Art Project.
Noah, Bobbi, and Cody from ABI Community – Bike First.
Ricardo Garcia from the Portland Opera.
Shanthini Kurian – Local Cooking Instructor.
Sparkle Movement.
Sydney Toops from Bustin Barriers.
The City of Portland Office of Community & Civic Life.
The Oregon Department of Transportation.
Three for Joy – String Trio.
Timo from the Portland Bureau of Transportation’s SmartTrips Program.
Wambui Machua from Spice of Africa.
Yuki Martin from the Independent Publishing Resource Center.

AUGUST SEPTEMBER

AARP Oregon.
Age-Friendly Portland.
Amy Bryant Aiello from Artemisia.
DJ Prashant from Bollywood Dreams Entertainment.
Donna Mation – Professional Dancer, Choreographer, Percussionist,
and Educator.
Every Body Athletics.
Geeta Lewis from the Independent Publishing Resource Center.
Jamie Minkus – Local Choreographer, Dance and Pilates Instructor, and
Producer.
Jason Rouse from PHAME Academy.
Jo Brody from the Children’s Healing Art Project.
Kaiser Permanente.
Keyonda McQuarters from Portland Black Girls Do Bike and Forge
Yoga & Pilates.
Leigh Drake from Unfold Meditation.
Lisa LeDoux from SCRAP Creative Reuse.
Marissa Perez from the Independent Publishing Resource Center.
Matt and Maddeline from the Community Cycling Center.
Pedestrian Safety Action Coalition
Peggy Ross – Artist and Instructor.
Red Yarn – Portland Family Performer.
Sarah Mirk from the Independent Publishing Resource Center.
Sydney Toops from Bustin Barriers.
Tess Raunig from PHAME Academy.
The City of Portland Office of Community & Civic Life.
The Oregon Department of Transportation.
The Portland Bureau of Planning and Sustainability.
Timo from the Portland Bureau of Transportation’s SmartTrips Program.
Veronica, Tim, and Paulie from StudioX Fitness.
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Primary Goals for Sunday Parkways 2020
Provide a COVID-19 compliant event 
Deliver low barrier and free online health and physical
activity 
Involve community groups, including schools, health
organizations, physical activity/bicycling/walking/disability
groups, places of worship, seniors, neighborhood and
area business associations, agencies and utilities and
other community organizations in the planning and
implementation of the program.
Prioritize participation and outreach to low-income and
communities of color who are at higher risk for diseases
related to lack of physical activity and obesity such as
diabetes and heart disease
Involve area businesses in participating and supporting
the program, including bicycle or athletic shops, healthy
food purveyors, medical or health practitioners, car
sharing, physical activity businesses, and others

SPECIFIC PROGRAM

EVALUATION

METRICS FOR 2020

Provide online options for the public to stay active during
the Stay Safe, Stay Home statewide policy
Increase neighborhood awareness and raise acceptability
of biking and walking as modes of travel particularly
during the COVID-19 pandemic, once proven safe to
exercise outdoors
Introduce new bike riders and walkers to low-traffic
Neighborhood Greenways
Provide public health guidance concerning walking, biking
and public transit use 
Provide a platform for community resource sharing and
connection 
Increase awareness and messaging regarding healthy
eating as part of healthy living
Increase opportunities for local businesses to stimulate
neighborhood economic activity



Goals and Performance Measures
Goal: Provide a COVID-19 compliant event
Actual: As a City Bureau and in keeping with
our partnership with health provider Kaiser
Permanente, public health was our key priority.
Our virtual series event were in compliance with
city, county and state policy and public health
guidance. When providing guidance centered on
walking, biking and public transit use we made
sure to include COVID-19 safety protocols. 
Actual: We were able to roll-out a COVID-19
compliant event through the development of an
on-line alternative encouraging the public to stay
active during the Stay Safe, Stay Home
statewide policy.

SPECIFIC PROGRAM

EVALUATION

METRICS FOR 2020

Goals: Deliver low barrier and free online health
and physical activity  
Actual: Sunday Parkways provides one of the
largest platforms in the city to get residents
active and felt a commitment to continue to
provide these opportunities albliet through an
online platform. In total we provided 115 free
online classes between May and September.



Goals and Performance Measures
Goal: Involve community groups, including
schools, health organizations, physical
activity/bicycling/walking/disability groups,
places of worship, seniors, neighborhood and
area business associations, agencies and
utilities and other community organizations in
the planning and implementation of the program
Actual: Sunday Parkways sent out printed
postcards to residents who reside along Sunday
Parkways routes (77,263 and 30,604
households) and also sent out (10) eNewsletters
that reached (12,000+ people). These lists
included our volunteer list, Business
Associations, Places of Worship, Vendors,
Community Partners and Sponsors. In addition,
we expanded our outreach with new
partnerships that blossomed from our online
programming.

SPECIFIC PROGRAM

EVALUATION

METRICS FOR 2020

Goal: Prioritize and engage community
organizations or agencies that serve under-
represented communities, particularly
communities of color, low-income families,
immigrants, and refugees 
Actual: This goal was met through a
partnership with the Portland Bureau of
Transportation ADA Coordinator, who worked
with us to expand our ADA programming and
accessibility measures. In addition, with the
disproportionate impact of COVID-19 on
Communities of Color and Women, we made
sure to focus on programming that highlights
professionals from both of these groups.



Goal: Increase neighborhood
awareness and raise
acceptability of biking and
walking as modes of travel
particularly during the COVID-19
pandemic, once proven safe to
exercise outdoors 
Actual: Met through
enewsletters, online and
traditional media
communications for the summer
of programming.

Goal: Introduce new bike riders
and walkers to low-traffic
Neighborhood Greenways 
Actual: We have rolled out two
surveys during the last six months,
the which curated over 550
responses. In the first survey 68%
of respondents mentioned they
were utilizing Neighborhood
Greenways during the pandemic.
We are collecting data on a post-
event survey to see whether that
numbers has increased. In
addition, we partnered internally
with PBOT through the BikeBreak
series and with local non-profit
BikeFirst to offer a series of
programming centering road
readiness for new bike riders.

Goals and Performance Measures
SPECIFIC PROGRAM
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Goal: Provide public health
guidance concerning walking,
biking and public transit use
Actual: We successfully
completed this goal by sharing
out information from Multnomah
County, Multnomah REACH,
Kaiser Permanente and in
coordination with the Portland
Bureau of Transportation’s
Communication office.



Goals and Performance Measures
SPECIFIC PROGRAM

EVALUATION

METRICS FOR 2020

Goal: Provide a platform for
community resource sharing and
connection  
Actual: The pivot from Sunday
Parkways to an outdoors event in
coordination with several vendors
to a series of platforms by which to
share that information, meant that
we increased our public health
and active transportation
messaging on our Twitter,
Instagram, Facebook pages
growing our audience across all
three platforms. Our eNewsletter
audience also grew (nearly 200
new subscribers).

Goals: Increase awareness and
messaging regarding healthy
eating as part of healthy living
Actual: We worked with local
Portland based chef’s and cooks
to roll out a series of health
themed cooking classes that are
free to the public. We coordinated
with Kaiser Permanente to
coordinate a Food and Mood
Workshop as well as a
complimentary healthy cookbook
designed by their star chef.

Goals: Increase opportunities for
local businesses to stimulate
neighborhood economic activity
Actual: We were able to
economically support local
businesses and organizations by
hiring them to roll out online
programming and classes. This
helped provide visibility and
economic support to local non-
profits and businesses, which
resulted in:  57 physical fitness
classes, 38 art classes,  26 ADA
focused programs, 18 skill
development classes and more.
Our classes featured 51 women,
36 BIPOC, and three bi-lingual led
classes or performances.
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Community Notification and Earned Media
Portland Sunday Parkways outreach continues to provide a multifaceted way to engage with Portland residents. Residents were reached via extensive online
and printed media coverage, social media and other web-based communication tools before, during, and after the events.  

Portland Sunday Parkways continues to grow its social media presence, especially in light of Sunday Parkways going virtual this year. Currently, Portland
Sunday Parkways has 12,479 Facebook “Likes”, 13,253 Facebook subscribers, 2,675 Twitter followers and 848 Instagram followers. Audiences for all of the
online social platforms grew this year with Instagram followers growing at the fastest pace at 400% in comparison to last year.

The transition from the PortlandSundayParkways.org webpage platform to its new one has been successfully implemented. The new user-friendly website is
easier to navigate, providing helpful for showcasing the large breadth of weekly programming that Sunday Parkways rolled out. Portland Sunday Parkways ten
eNewsletters were sent out to 12,227 Portland area residents. In collaboration with the Portland Bureau of Transportation Communication office a Press
Release went out to 29,059 Portland area residents and a following targeted news release to 9,228 Portland area residents and media outlets. Three
eNewsletters were sent to our engaged volunteer base of 2,446 people. This year we increased the number of eNewsletter to make sure our audience had a
clear understanding of Portland Sunday Parkways programming this year, had information on our COVID-19 response, and were invited to continuously engage
with us as a trusted program and partner. The Active Transportation and Safety Division sent out at five email blasts to 18,000 former and current SmartTrips
Portland residents along with 800 new movers who have requested information about active transportation.

In addition to the online media, eNewsletter and social media outreach to the public, in May, Sunday Parkways sent out postcards announcing the new platform
to 77,263 residents along the Sunday Parkways routes. These mailers provided information about the updated platform of Portland Sunday Parkways at Home,
provided engagement opportunities through the survey link, and also invited people to join the 2020 platform. This provided an opportunity to provide notice to
the route residents of the new route as well as invite them to engage in helping to shape and join the new platform. At the end of the season, another batch of
printed postcards were sent to 77,263 residents asking them to provide us feedback in this summer of programming via a survey and check out
website/Facebook for our online content.

COMMUNICATION
REACH METRICS FOR
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YAY!

11.7 million media and
marketing

impressions.

To date, Portland Sunday Parkways

has garnered over



Through the end of September 2020, there were nearly 60 media stories, calendar listings, and blogs about Portland Sunday Parkways. Portland
Sunday Parkways was promoted on these news venues, ranging from national, state, regional and local sources, and within city bureaus because
of our focus on public health, wellness, and COVID-19 transportation protocol awareness.

Portland Sunday Parkways also appeared as a bright spot among an event starved year. Our programming was further elevated through our
partnerships with Independent Publishing Resource Center and Presenting Sponsor Kaiser Permanente. Portland Sunday Parkways events were
also covered by a series of news outlets that include: OregonLive, Portland Business Journal, KATU, and Bike Portland. 

Every place of worship in the area affected by Sunday Parkways received a letter notifying them about the events. Due to COVID-19 concerns
and the movement of the events online, we did not stop by the Places of Worship located directly on the route, but instead communicated with
Places of Worship solely by mail. There has been additional outreach provided to our vendors and community partners whereas we sent them
multiple eNewsletters to these constituents clarifying how COVID-19 has impacted the event, our safety protocols, information about engagement
and an invitation to participate.

Note: As we did not hold any live events, there was an inability to capitalize on signage and print 
media which explains the 22% drop in impressions. Nevertheless, we saw about
the same level of engagement from our audience, whereas  our engagement rates at our virtual 
events remained in close proximity to our traditional Portland Sunday Parkways turn-out numbers.

Traditional Media
COMMUNICATION

REACH METRICS FOR
2020S

https://www.iprc.org/event/10445/
https://thrive.kaiserpermanente.org/thrive-together/live-well/sunday-parkways-a-chance-to-play-in-the-streets-in-the-northwest
https://www.oregonlive.com/commuting/2020/04/portlands-mega-popular-sunday-parkways-events-wont-hit-streets-in-may-june-instead-expect-digital-events.html
https://www.bizjournals.com/portland/news/2020/05/01/with-distancing-in-mind-2020s-sunday-parkways-to.html
https://katu.com/news/local/first-two-sunday-parkways-to-be-held-online
https://bikeportland.org/2020/05/01/first-two-sunday-parkways-events-will-be-all-digital-314407


Media outlets and venues
The Oregonian (Oregon Live)
Skanner News 
Portland Mercury 
Portland Business Journal 
Bend Bulletin 
KATU Television 
Portland Tribune (Pamplin Media)
Willamette Week

Media outlets and venues include: 
AARP Oregon 
Bike Portland   
Kaiser Permanente Dental
NW 
Overlook Neighborhood 
Southeast Examiner 
People for Bikes 
Literary Portland 
Master Recycler - BPS
Next Door   
PDX Parent  
PDX Pipeline  
Pinterest  
Travel Portland

Internet/Online (partial list)

COMMUNICATION
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SUNDAY PARKWAYS
INTERVIEWS



Every Body Athletics with Brad Franklin.
How did your organization get its start?

Every Body Athletics was started almost four years ago by a

former high school special education teacher in response to the

physical and social regression that can occur in people with

intellectual and developmental disabilities (ID/DD) when they

graduate from high school and enter into adulthood. EBA started

small, but the unique and pressing need of inclusive physical and

social exercise led to pretty speedy growth. EBA now serves

over 100 adults with ID/DD (athletes) and 175 volunteers without

disabilities (teammates).

What do you do? What is the focus of your organization?

EBA offers weekly inclusive exercise classes for adults with

ID/DD and teammates without disabilities. Classes focus on both

physical and social strengthening, and building authentically

inclusive relationships through the 1:1 partnerships that occur

throughout each session. The focus of our organization is to

make a lasting impact on the physical, social, and emotional

health of our adults with disabilities, and to build disability

advocates amongst our teammates. Each class also provides an

hour of respite to the parents/caregivers of our athletes.

COMMUNITY
PARTNERS

https://www.facebook.com/166832200730/videos/862470680826728


Do you see any changes in activities available for the disability community? Has Portland Sunday Parkways helped in that way?

I firmly believe that Portland Sunday Parkways has helped in this effort simply by providing more representation for people with disabilities. Using our

EBA/Portland Sunday Parkways class as an example, people with disabilities were able to tune in and see someone else with a disability on the

screen for an hour, something that doesn't happen nearly enough. Representation matters! For good or (generally) for bad, our bodies are hardwired

to relate acceptance with what you see around you, even if only on the subconscious level. How unaccepted and undervalued do you feel, then,

when you can’t pick out the “you” in different online videos and activities that you see? Portland Sunday Parkways placing an intentional emphasis to

include people of all abilities in their programming was HUGE in this sense. Over 15% of the population has a disability, so Portland Sunday Parkways

was able to provide representation to a large and important group!

Why has this partnership with Portland Sunday Parkways been meaningful? Why was this partnership important for your work?

We really appreciated this partnership with Portland Sunday Parkways because of the value and importance that they placed on reaching people of

all abilities. When the idea was pitched to us, it was clear that Portland Sunday Parkways wanted to place a particular emphasis on accessibility, and

that's the type of priority we can get behind! We really enjoyed our time with Portland Sunday Parkways.

How has the pandemic effected your organization? Has it changed how you work with Portland Sunday Parkways?

Prior to the pandemic, EBA was offering 13 classes a week in three different locations around the Portland Metro area. We have now transitioned

everything online, and run 11 EBA Zoom classes a week. While we are excited for the day that we can all be together in person again, moving to Zoom

has allowed us to expand our reach. We now serve athletes in six different states!

COMMUNITY
PARTNERSEvery Body Athletics with Brad Franklin.

https://www.facebook.com/166832200730/videos/862470680826728


PHAME with Jenny Stadler and Anya Roberts
How did your organization get its start?

PHAME was founded in 1984, in part by a group of families who

were interested in creating performance opportunities for their

adult family members who experienced intellectual and

developmental disabilities. The idea was for PHAME to be similar

to the Special Olympics, but instead of athletics, the focus was

the performing arts. In the early years, PHAME students, families,

and volunteers came together on weekends to explore singing,

dancing, and acting, and began to focus on annual staged

theatre productions.

What do you do? What is the focus of your organization?

PHAME empowers adults with intellectual and developmental

disabilities to lead full, creative lives through arts education and

performance. At our heart, we’re a school, and we offer three

terms of arts-based classes every year, as well as multiple

performance opportunities. PHAME is built on the belief that art is

for everyone, and we truly believe that our community is stronger

when everyone has the opportunity to pursue their own creativity.

COMMUNITY
PARTNERS

https://www.facebook.com/166832200730/videos/3324946427591239


Do you see any changes in activities available for the disability community? Has Portland Sunday Parkways helped in that way?

We see so many arts organizations that have been deeply affected by the Covid-19 crisis, and we’ve all been pivoting and creating new programming

as best we can.  I suspect that many of our organizations will never look the same again – I know PHAME certainly won’t. We look forward to returning

to in-person classes when it is safe to do so, but we’re committed to keeping some of our programming online in order to continue serving people for

whom online is simply the better option.

Why has this partnership with Portland Sunday Parkways been meaningful? Why was this partnership important for your work?

To be honest, there really isn’t a lot of publicly accessible programming aimed at people with disabilities—and yet, 25% of people in our community

identify as having disabilities. By including PHAME in Parkway’s programming, Parkways expressed the sentiment that disability matters, and that

people with disabilities are deserving of opportunities just like everyone else. We’re grateful to Parkways including us and for enabling us to share our

content with new viewers.

How has the pandemic effected your organization? Has it changed how you work with Portland Sunday Parkways?

We’ve been thrilled to see how gracefully our students and staff have pivoted to online classes. While we know that the pandemic is

disproportionately affecting people with disabilities, we feel privileged to be able to do this work right now. In many ways, the pandemic has helped

us realize that virtual meetups have the ability to bring people together in new and exciting ways—and can be particularly helpful for people with

disabilities for whom online events are the only accessible option. Likewise, the opportunity to offer online programming with Parkways has made it

easier for our teachers to connect with Parkways’ wide ranging community.

COMMUNITY
PARTNERSPHAME with Jenny Stadler and Anya Roberts

https://www.facebook.com/166832200730/videos/3324946427591239


City of Portland - Office of Community and Civic
Life with Sandra Lefrancois and Meg Juarez
How did your organization get its start?

The Office of Community and  Civic Life Promotes a culture of

civic engagement by connecting and supporting all Portlanders

working together and with the government to build inclusive, safe

and livable neighborhoods and communities. The Community

Safety Program organizes and supports partnerships to build safe

communities that are connected, inclusive, and engaged.

What do you do? What is the focus of your organization?

It was meaningful to have a virtual platform to scale community

safety education with broader event audiences.  This helped

provide tools and tips to communities that may not otherwise

access this information.

COMMUNITY

PARTNERS

https://www.facebook.com/166832200730/videos/2687998954853159


Why has this partnership with Portland Sunday Parkways been meaningful? Why was this partnership important for your work?

We adapted to provide virtual community education and engagement. Yes, we were able to provide trainings that we would not have conducted if we

were tabling at Sunday Parkways and in two other languages. We may not have had as much interaction with participants, however our visibility may

have grown being online. We had more interaction with the Sunday Parkways team while planning for these virtual opportunities, as well as sharing the

videos on our bureau webpage.

Do you see any changes in activities available for the disability community? Has Portland Sunday Parkways helped in that way?

Considering the challenging we are all facing to engage with communities about our program, this was a meaningful opportunity that we are grateful

to have been part of. We look forward to participating next year.  We are also engaged in another collaborative initiative to reach audiences without

digital access in the next few months due to this connection.

How has the pandemic effected your organization? Has it changed how you work with Portland Sunday Parkways?

For communities to keep connecting during physical distancing measures. We offered a new virtual community conversation providing resources and

tips on how to support one another with creative ideas on reaching out to neighbors, especially those isolated and without digital access. We also

provided education on pedestrian safety as driver speeding was on the rise this summer.

COMMUNITY
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https://www.facebook.com/166832200730/videos/2687998954853159


Kevin Cook - AKA Poison Waters
How did you get started in this line of work? Why is this

important to you?

I’ve been working in drag as Poison Waters since 1988, so 32

years. I’ve worked with children and their families through

Cascade AIDS Projects HIV affected children’s camp for 20

years and have hosted Drag Queen Storytime with Multnomah

County Libraries for 3 years. It important to me to help families

teach their children acceptance and the values of diversity and

non judgment.

Why has this partnership with Portland Sunday Parkways been

meaningful? Why was this partnership important for your work?

My partnership with Portland Sunday Parkways has been

meaningful and important to my work due to the audience I was

able to reach through their program. It’s always a goal to expand

my audience and help get my message out to as many people as

possible.

SPECIAL CLASSES

AND BUSINESSES

https://www.facebook.com/166832200730/videos/1387164241480780


The focus of your programs with Portland Sunday Parkways

centered on story time and reading children’s books. Why

was that so important this year?

With children unable to attend school and church and family

gatherings where their reading skills might have been

enhanced, sharing my stories of inclusion and diversity and

acceptance hopefully was a reminder of the fun and

importance of reading.

How has the pandemic effected your organization? Has it

changed how you work with Portland Sunday Parkways?

The pandemic actually brought me together with Portland

Sunday Parkways, allowing my virtual program to be

introduced to their audience.

SPECIAL CLASSES

AND BUSINESSES

The focus of your programs with Portland Sunday Parkways

centered on story time and reading children’s books. Why

was that so important this year?

I really enjoyed sharing my program with Portland Sunday

Parkways and look forward to working with them again.

Kevin Cook - AKA Poison Waters

https://www.facebook.com/166832200730/videos/1387164241480780


Keyonda McQuarters
How did you get started in this line of work? Why is this

important to you?

Self care has always been important to me and became a regular

part of my practice during my undergraduate years in college. I

have always enjoyed sports and moving my body, but I didn’t

always understand the importance of it and its relationship to my

overall health. As I grew older, got married and had children,

exercise became essential. The more I practiced the more I grew

to love not just exercising BUT also how it made me feel, both

physically, mentally, and emotionally. As I noticed the benefits of

my regular, consistent practice, it became natural for me to want

to share all the “good feelings” with other people. So many of

my life experiences led me to this journey, but I think the biggest

impact was seeing how the lack of exercise and self care was

affecting others around me. As a Black woman, I watched as

other Black women, to their own detriment, would always put the

care of others before themselves. It was this observation that

drove me to make it my mission to change the face of exercise

and self care (especially in the yoga and cycling industry) and to

remind people, but especially Black women that you deserve to

put yourself first and it’s ok to take care of YOU.

SPECIAL CLASSES
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https://www.facebook.com/166832200730/videos/2775128696141615


The focus of your programs with Portland Sunday Parkways centered on story time and reading children’s books. Why was that so important this

year?

During the pandemic we have had to change how we move and interact with others. I know many people are struggling with incorporating fitness into

their daily routine. Also, it has been tough to connect with others and have that human interaction we all need and crave. With virtual fitness, a number

people who have been unable to return to gyms/yoga studios/fitness centers, are able to access exercise, connect with others virtually, and have

access to community.

How has the pandemic effected your organization? Has it changed how you work with Portland Sunday Parkways?

The pandemic has allowed us to be creative in how we share fitness and self care. It has definitely been different this year, but with the use of

technology, I am still able to share my passion for fitness and self care and encourage others to move their body as much as possible, even during a

pandemic.

SPECIAL CLASSES
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The focus of your programs with Portland Sunday Parkways centered on story time and reading children’s books. Why was that so important this

year?

I am a yoga and fitness instructor at Forge Hot Yoga. I regularly teach at both the Happy Valley and NE Alberta Studio. I am also the Shero/leader for

Black Girls Do Bike Portland Chapter

Why has this partnership with Portland Sunday Parkways been meaningful? Why was this partnership important for your work?

Portland Sunday Parkways is special to me and my family. When we relocated to Oregon, we didn’t have any friends or family in the area. Soon after

arriving, we purchased new bikes for the entire family. It was then that we also found Sunday Parkways. We were excited for the opportunity to explore

“our” new city via an organized event. Sunday Parkways enabled us to explore so many different parks and neighborhoods while riding our bikes as a

family. We have participated in Sunday Parkways every summer since relocating to the Portland area. Fast forward to 2020, and having the season

altered due to COVID-19, it was important to me to share with the Portland Sunday Parkways community and give back in anyway that I could, to an

event that has meant to much to me and my family.

Keyonda McQuarters

https://www.facebook.com/166832200730/videos/2775128696141615


Kristi Riedel from Young Audience
SPECIAL CLASSES

AND BUSINESSES

How did you get started in this line of work? Why is this

important to you?

Young Audiences of Oregon was founded in 1958 as a local

chapter of the nation’s largest arts-in-education organization. In

1989, the Portland-based organization merged with a smaller

chapter in Vancouver to become Young Audiences of Oregon &

SW Washington. We have steadily grown in scope and

programming, evolving from presenting only classical music

performances in our early years to currently offering a full range

of educational arts programming in multiple disciplines and

cultures—the only arts organization in the region to do so. 

The focus of our organization is the inspire young people and

expand their learning through the arts. We harness the talent of

the local creative community to provide young people with

amazing arts experiences.

Why has this partnership with Portland Sunday Parkways been

meaningful? Why was this partnership important for your work?

The partnership with PBOT allowed us to pilot some virtual/video

based teaching strategies in a new way. We are currently in the

process of shifting all of our teaching to be aligned with

comprehensive distance learning in the schools and it was

helpful to go through the process of creating virtual programs

with PBOT to be able to test out some best practices.

https://www.facebook.com/166832200730/videos/599383307674243
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The focus of your programs with Portland Sunday Parkways centered on story time and reading children’s books. Why was that so important

this year?

The arts light up the school day and ignite learning, but they can also be an incredible tool to process thoughts and feelings. A goal of our art

programs is to center student voices. This means recognizing that students have distinct perspectives and ideas and inviting students to share those

out in a wide array of formats.  In many ways, these programs ask students to think critically and to think creatively, and to make connections. Our

mission, to inspire young people and expand their learning through the arts, is even more critical in a year where young people are being faced with

many additional challenges.

How has the pandemic effected your organization? Has it changed how you work with Portland Sunday Parkways?

When schools are in session, the work of Young Audiences teaching artists is centered around in-person participatory arts experiences with students

in classrooms and other venues. This past spring and this school year we have had to fully adjust the way that we interact with students. Young

Audiences staff have been connecting with all of our teaching artists to coach them through the transition to virtual learning.

Young Audiences staff members have volunteered for Sunday Parkways in the past but there has not been a substantial partnership in the past few

years. The virtual format has actually opened some doors for continued partnership that we are quite excited about.

Kristi Riedel from Young Audience

https://www.facebook.com/166832200730/videos/599383307674243
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Climate change plan
Climate change has become an undeniable issue in 2020. The last decade has had the hottest summers on record, and that has continued into
this year, with severe droughts and record-breaking forest fires across much of Oregon. As this trend of extreme weather continues, it’s
important for the Sunday Parkways events to  build on existing contingency plans to minimize the impact to attendees and/or provide alternative
activities if traditional activities are not possible. 

One of the most important aspects of a prepared contingency plan is communication. Sunday Parkways will continue to coordinate closely with
our Portland Bureau of Transportation Communications team, our public health sponsor Kaiser Permanente, and with other appropriate partners
to share out accurate and timely information. Through social media, as well as other outlets, audiences will be notified in advance of the event
about potential environmental hazards such as hazardous air quality and how it will affect our event. Additionally, if the events are deemed safe
to conduct, the audience will be provided further information on how to partake in events safely, such as hydration and sunscreen reminders for
very hot days. By clarifying expectations ahead of time, Sunday Parkways programs can keep participants safe, support an informed public, and
continue to maintain its relationship with our audience as a trusted program.

Our ability to be nimble but also prepared for dealing with environmental factors, allowed us to pivot when the COVID-19 pandemic made large
public events impossible. In response to this, Sunday Parkways At Home program was developed to host events without the gathering people
together in large outdoor crowds. These events were held virtually and featured fun interactive classes and showcased many of Portland’s
talented local performers, helping to provide economic support and visibility to Portland artists, entertainers, restaurants and businesses during
these challenging times. Through this program, we encouraged physical activity and creativity while staying safely indoors. In the future, this
plan of action may be a viable alternative or complement to traditional activities when hazardous air quality or other unpredictable factors force
the public indoors.
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APPENDICES   



Sunday Parkways at Home Postcard (Start of the Season)



Sunday Parkways at Home  (End of Season)


