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PARKING OPERATIONS, POLICY & PROJECTS

LLOYD EVENT PARKING DISTRICT SUMMARY

The main goal of an Event Parking District is to
incentivize event goers to take transit, bike or carpool
to events using on-street meter rates. Secondary goals
include managing parking demand on-street more
efficiently to help lower traffic congestion in the area
by discouraging people from circling for parking.
Free or underpriced parking is an incentive for event
attendees to drive and park on-street in and around Lloyd.
Implementing an Event Parking District would remove the
incentive to drive to large events, helping to decrease
traffic congestion and improve parking availability for
Lloyd residents and visitors
The Event Parking District Plan follows the guidelines
in the adopted Parking Management Manual which
allow for:
•

•

Increased meter rates and extended hours of
enforcement for existing meters during events
with more than 10,000 attendees.
The meter rate to be adjusted based on the
annual parking study data per the Manual.

Year one implementation changes include:
•

Increase the meter rate from $1 to $3 per hour
during events.

•

Evening Events: 5-10pm

•

Daytime events: all day

•
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There are about 90 events per year expected. Most
of those are in the evening only.

Other changes include:
•

Change the meter hours on non-event days to
end at 6pm in the entire district. Currently the
area west of Grand Ave goes until 10pm all-year.

•

The event rate will apply Sundays when there
is an eligible event.

•

Change some blocks from 2- hour to 5-hour
near the event venues.

To help off-set any burdens to residents from this
change the following programs are being offered:
•

All residents with vehicles can opt-in to get on
a no-citation list with parking enforcement.
This would be on Event days only for one year.

•

Additional revenue generated from the
change will go to a FREE Transportation
Wallet program for low-income residents.
This will have a Hopcard, and funds on a
pre-paid Visa to be used on Streetcar,
TriMet, BIKETOWN and on-street parking
only.
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BACKGROUND
Parking occupancy rates are very high in the Lloyd meter district
and surrounding neighborhoods during events at the Moda
Center, Veteran’s Memorial Coliseum and Oregon Convention
Center. This makes traffic congestion worse and makes parking in
Lloyd difficult to find for anyone visiting or living in Lloyd. Go Lloyd
has recommended an Event Parking program for Lloyd for the past
five years. The Parking Management Manual directs and
empowers PBOT to create Event District Parking in existing meter
districts where there are large event venues.
The Lloyd neighborhood has had parking meters to manage the on-street
parking for visitors and customers since 1997. The Lloyd Meter Revenue
Allocation Committee, through Go Lloyd, has helped PBOT manage the onstreet system and direct the net meter revenue on transportation
improvements to the area since then. They conduct annual parking studies
to help inform our management programs and have suggested an Event
District pricing program for the past several years due to the high demand
during large events at the Oregon Convention Center and the Rose Quarter.
At times there are multiple events with over 20,000 attendees at the three
event venues and on-street parking during the events can be extremely
difficult to find. This causes traffic congestion due to people circling for
parking, increasing vehicle emissions, and contributing to poor air quality. It
also makes the streets for everyone less safe due to distracted and
frustrated drivers. In 2018, the Parking Management Manual was adopted
by city council, and directs PBOT on how to create and manage an Event
Parking District. This proposal implements what is outlined in the Parking
Management Manual, which will be referred to in this document as the
“Manual”.

The Manual states the requirements for an Event District Parking include:
1. Only events with 10,000 or more expected attendance should be considered.
2. Data Driven (conduct parking annual parking study on non-event day and an event day)
3. Use existing metered parking
4. Publish dates in advance
OREGON CONVENTION CENTER

LLOYD EVENT VENUES
MODA CENTER/ROSE QUARTER

VETERAN’S MEMORIAL COLISEUM
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Current Conditions
Lloyd has a mix of users and uses throughout the day and week including the Metro Regional Center, large
office towers and several apartment buildings from subsidized housing to spacious condominiums. It also has
some retail and restaurants. Most of these people need parking on-street for their businesses or homes to
thrive. The demand for on-street parking during events can make it extremely difficult to find parking on-street.
Event pricing can help everyone in the neighborhood by better managing the on-street parking system by
discouraging event visitors from driving and parking on-street.
As of summer, 2021, Lloyd has a total 1,895 on-street parking space of those 1,250 are metered. There are also
more than 17,000 off-street parking spaces in Lloyd serving residents, employees, visitors, and customers. Prior
to the COVID-19 pandemic, the average on-street occupancy was over 70%, with some areas full most of the
day (central core nearly reaching 90%). The pandemic certainly impacted parking demand in Lloyd especially
because it is primarily an office and employment center. The on-street occupancy rate in 2020 fell to 46%,
dropping down to 34% in the late afternoon. In 2020, Go Lloyd again recommended that the Event District still
be implemented, and planning occur during COVID-19 pandemic due to the need for more intensive
management during large events. In 2021, more activity is occurring, and “Events” are drawing thousands of
visitors. It is expected that parking demand will continue to grow.

Goals
PBOT’s main goal of an Event Parking District is to incentive event goers to take transit, bike or carpool to
events using on-street meter rates. Secondary goals include managing parking demand on-street more
efficiently to help lower traffic congestion in the area by discouraging people for circling for parking.

The Goals of the Lloyd Event Parking District are to:
1. Use price to discourage driving and parking on-street and encourage other modes like transit,

walking, biking, and carpooling.

2. Balance other users’ needs when deciding hours, rates, and boundaries, etc.
3. Be customer friendly, have a simple, easy to understand program such as signs and schedules.

EVENT AT MODA CENTER & A PERSON PAYING A PARKING METER

How does Event Pricing help meet PBOT’s Strategic Plan Goals?
1. Moving people and goods
a.

Managing parking better helps reduce traffic congestion, by moving people off the
street into parking quicker. By using price to shift demand to off-street parking and
other modes this helps keep traffic, all traffic, moving.

2. Safety
a.

Reducing traffic congestion through parking management, helps make streets safer
through fewer distracted and frustrated drivers.

3. Asset Management
a.

b.

Pricing parking effectively and using our existing resources, on-street parking, and
existing meters, more efficiently contributes to better asset management for the
entire bureau.
PBOT’s expectation is that the asset of on-street parking will be available and easy to
find, and effective pricing can achieve that.

4. Climate Change
a.

b.

The entire goal of Event District pricing is to use price to adjust behavior to other
modes such as transit, biking, and carpooling. This helps set a tone for the Lloyd
area for people to consider their transportation mode choice before they go.
Helping with traffic congestion will also help reduce emissions and vehicle miles
traveled.

5. Transportation Justice
a.

b.

c.

Parking frustrations impact everyone, traffic congestion also impacts everyone
regardless of travel mode or trip purpose. Event district pricing can help everyone
get where they are going, more quickly and safely.
Driving has a high cost to society. Making the cost of on-street parking the same or
more as taking transit helps bring pricing parity and helps balance the benefits and
burdens of the impacts of travel choices to the Lloyd area.
The Lloyd Parking District gets a majority of parking meter revenue and reinvests
that into transportation management programs and safety improvements in the
area. They offer discounted TriMet Universal Pass programs to employers and
employees in Lloyd, operate a transportation store that sells transit fares (also
provides low-income verification), access to Lloyd Cycle Station, and supports an
active volunteer mobility committee.

Benefits
The benefits of the Event District include:
•
•
•
•
•

Decreased traffic congestion which can help improve air quality and safety for all road users.
Better managed parking and traffic means easier access to on-street parking for customers
and visitors.
Decreased traffic helps speed up bus transit through the Rose Quarter Transit Center.
Savings from changing the meter hour from 10pm to 6pm on non-event days.
Additional revenue for Go Lloyd programs which use meter revenue for safety improvements
some of which include improved crosswalks, signals, bike lanes, bike parking, and the
Universal Transit Pass program for employees.
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Estimated Revenue Impacts
It is estimated that this change will result in between $149,000 and $313,000 more gross revenue per year.
This is an average of about $2,800 revenue per event. There are no additional ongoing operating expenses
to implement the Event Parking District and extra revenue will go towards the Low-income Transportation
Wallet program for residents. As this plan is in the Lloyd Meter District, a majority of revenue collected
after operating expenses will be shared with the neighborhood through Go Lloyd as it currently does. Go
Lloyd is the convenor of the Lloyd Parking Advisory and Meter Revenue Allocation Committee, and they
are a partner in addressing any future parking and equity concerns.

Equity impacts & strategies
The Event District Parking Plan is intended to rectify current inequities in the system by using price to shift
behavior, and improve traffic flow, safety, and air quality for everyone living, working, or traveling through
Lloyd. It is currently more expensive to take transit to an event ($5) than it is to drive and park on-street
(free, or $4 west of Grand Ave).
The primary equity concerns are for the approximately 450 low-income residents who do not have offstreet parking at their residence. Some residents primarily park on-street and are concerned about a
higher meter rate. The net change in additional potential meter fees to residents is about $150 per year.
•

There are currently 1,700 households in the proposed Lloyd Event District, with about 1/3 of those in
subsidized housing.

•

37% of residents in the proposed Lloyd Event Meter area are BIPOC, which is a higher percentage
than other parts of Portland.

A focus group was held with residents of the Louisa Flowers building which is subsidized housing owned
by Home Forward. After asking them about the impacts of the change to them, we learned:
•

A Transportation Wallet program would help lessen impacts but not remove them.

•

This Transportation Wallet will include funds to help pay for on-street parking, transit fares,
BIKETOWN membership, rideshare services and more. Go Lloyd, a local non-profit will administer
the program which will be paid for by the additional revenue generated from the change.

•

Changing the hours of enforcement to 6pm from 10pm on non-event days would really help
them save money.

•

Residents need to be connected with nearby off-street parking options that offer discounts to
help them avoid parking citations and the higher parking meter rates during event.

What triggers the “Event” Rate?
An “Event” is any spectator gathering that is scheduled and anticipated to draw at one time, 10,000 or
more people to attend. Most events are concerts or Portland Trailblazer games. They may also
include large expositions and conferences. Since Lloyd has three large event venues within a few
blocks of each other, an “Event” parking rate in Lloyd is triggered if there are one or more events on
the same day with a combined expected attendance of more than 10,000 people. For example:

•

Concert at Moda Center--5,000 attendance

•

Winterhawks Hockey Game at Veterans Memorial Coliseum--3,000 attendance

•

Retro Videogame Expo at Oregon Convention Center-- 5,000 attendance

•

Total expected attendance= 13,000

Proposed Event Meter District Hours and Days
Most Events are in the evening and start between 6:30 and 8pm. To have a simple, easy to
understand system, for evening events meters will begin the Event rate in the evening at 5pm and run
until 10pm. If the Event is during the day (starting at 5pm or earlier), the Event program will operate
all day, 8am-10pm. For example:

•

•

Daytime Event (s) start at 5pm or earlier
o Meters will operate Event rates all day- 8am- 10pm.
o E.g., Comicon starts at 10am and runs until 9pm, Event meters run all day.
Evening Event (s) starts after 5pm
o E.g., a Tuesday Blazer game starts at 7pm, the Event meters run from 5-10pm.

Parking Meter Rates
The Parking Management Manual directs PBOT to set the rate based on the on-street parking
occupancy and uses the regular meter rate as the base. If the regular meter rate is $1/hour which it is
in Lloyd, the “Event” meter rate is 200% of that, or $3/hour during the event time. Figure 1 shows the
way an “Event” meter rate will be adjusted.
FIGURE 1. EVENT METER PRICING TABLE

Schedule & Timeline
Year one implementation will be completed over the summer of 2022 to begin in Fall 2022.
A typical week would have 1 or 2 days per week where the “Event” rate is operating, with seasonal
fluctuations. As of 2022, most “Events” are Trailblazer games at the Moda Center in the evening fall
through spring. The venue operators will send PBOT parking staff the dates of their events for the
fiscal year July 1- June 30th, 4 months in advance or by March 1st.
A parking occupancy study will be conducted in the fall each year. This will provide enough time for
behavior to be observed if the meter rate is changed. It will also provide enough time to determine if
any “Event parking program” changes are needed, and to conduct outreach if so.
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Data Driven Approach
PBOT will conduct a parking occupancy study annually to monitor the performance and make rate or hour
adjustments as needed. In October 2021 we conducted the following on-street parking data collections:
•

A non- “Event”, or typical weekend afternoon 1-6pm

•

A non- “Event” weekday evening 5-10pm

•

During an “Event” weekend afternoon 1-6pm

•

During an “Event” weekday evening 5-10pm

Figure 2 shows the average hourly occupancy rates for the whole study area which includes meters
and non-metered blocks. There was a 136% increase in parking demand on-street during a weekday
evening “event”. During a Saturday, it was not as large of an increase. At the time of the study
(September- November 2021), there were no weekend daytime events with an expected attendance
of more than 10,000 people.
FIGURE 2. AVERAGE HOURLY WEEKDAY OCCUPANCY DURING “EVENT” & REGULAR EVENING 2021

Figure 3 below shows the average hourly occupancy rates on a Saturday. Event parking on Saturday does
not have quite the impact as the evening events on parking demand, this was true prior to COVID-19.
FIGURE 3. AVERAGE HOURLY SATURDAY OCCUPANCY DURING “EVENT” & REGULAR SATURDAY 2021

The maps below in Figures 4 & 5 show the peak hour occupancy rates of each block face. One during a typical
weekday evening and another during a Blazer game at the Moda center. The block faces shown in red are all
full, or completely parked up.

FIGURE 4. PEAK HOUR PARKING OCCUPANCY MAP “REGULAR WEEKDAY EVENING”
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FIGURE 5. PEAK HOUR PARKING OCCUPANCY MAP “EVENT EVENING”

FIGURE 6. PEAK HOUR PARKING OCCUPANCY MAP “REGULAR SATURDAY
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FIGURE 7. PEAK HOUR PARKING OCCUPANCY MAP “EVENT” SATURDAY

PLAN AREA
The Event Parking District Plan Area is shown on the map below in figure 8. Neighborhood streets
adjacent to the meter area are included in the Plan area so that PBOT can study the parking
occupancy and spillover impacts of the Event parking program. This ensures that PBOT is informed
and able to respond to the needs of surrounding neighborhoods. The Eliot neighborhood will be
included in the inner North Portland comprehensive parking management planning work scheduled
to begin in early 2022. Any changes to Eliot will be coordinated with the Event district plan.
The first phase of the proposed Event Parking District is outlined in blue in the map below in Figure 8.
It was selected based on the land uses and parking occupancy data during events, these are the
meters will be impacted. The area show in light gray is where we will conduct an annual parking study
to determine the effectiveness and impacts of the Event Parking District. If changes are need, PBOT
will work with area business and property owners and residents to determine those.
The boundaries of the Plan Area are N Interstate Avenue from Lloyd Blvd to the North, then along NE
Tillamook Street, east across Interstate-5 to N Flint Ave, north to N Russell Street to MLK Jr. Blvd, then
east along NE San Rafael Street to NE 7th Ave, then south to NE Halsey Street to NE 9th Ave, then
South on NE 9th Ave to NE Lloyd Blvd, and back west to N Interstate Ave. The Plan boundary
encompasses the entire Lloyd neighborhood, with a few blocks of Irvington and the southern part of
the Eliot neighborhood. Some of this area is a part of what was known as Lower Albina.
FIGURE 8 PROPOSED EVENT DISTRICT PLAN & INTITAL METER CHANGE BOUNDARIES
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Outreach summary

Appendix A

PBOT staff engaged the public and key stakeholders early and often throughout the development of the
Lloyd Event Parking District plan. The formation of the event parking district was requested by
neighborhood businesses as far back as 2012. In early 2020, PBOT staff formed a task force of key
stakeholders and met with them three times to review the problem statement, determine the goals and
boundary of the parking study and plan. The task force members also helped us reach out to other
members of the public and key stakeholders such as parking lot operators, resident coordinators, and other
business or property owners.
•

Task Force with key representatives from:
o Lloyd Community Association
o Rose Quarter/Moda Center
o Oregon Convention Center
o Eliot Neighborhood Association
o Go Lloyd
o Multi-family property managers

•

PBOT staff held individual meetings and direct outreach interactions with:
o Property managers from 5 apartment buildings
o Home Forward and YWCA staff
o Central City Concern building managers & residents
o Focus Group of Louisa Flowers (subsidized housing) residents
o Door- to -door visits and conversations with more than 30 small business owners and
employees
o Lloyd Eco-District
o Lloyd Community Association
o Off-street parking operators
o Three large office tower building managers including Liberty Center, Lloyd 700, and
Oregon Square
Demographics of the area
Lloyd is primarily an employment and business district with over 12,000 employees in hundreds of businesses
from large government agencies like Bonneville Power Administration and the State of Oregon, to large and
small retail across the neighborhood. There is a growing residential population with several new buildings built
in the past 5 years. The resident population has a PBOT equity index score of eight. The income score is five,
with a median income of $47,083 annual income, which is 28% below the city median of $65,740. The race
index score is three. 29% of the population is Black, Indigenous, Latinx, or people of color; this is about the
same as the citywide average for BIPOC population. Less than 1% of households had limited English
proficiency, below the citywide average of 3.8%. 41% of the residents live in car-free households, with a transit
commute rate of 29% as of 2019.
Lloyd Community Association
PBOT staff attended two Lloyd Community Association meetings in late 2021 and early 2022 to discuss the
proposed plan, outreach, and approach. Overall, the LCA board agreed that pre-pandemic events impacted
the neighborhood, and something should be done about it. The primary concern is impact to low-income
residents and potential spill over parking impacts to other areas just outside the Event District boundary.
Many people were not sure that $3 was high enough to change behavior. After reviewing the updated plan
with programs for low-income residents and regular parking studies, the group was in support of the Event
District Plan.
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Eliot Neighborhood Association
PBOT Staff attended two Eliot Neighborhood Association Land Use and Transportation committee meetings
in 2021 and 2022 to discuss the overall plan and approach. Eliot neighborhood is not a part of the Lloyd
meter district and would not be directly impacted by the change, but we are aware that during large events
at the Moda Center and Rose Quarter that many people park in Eliot and walk south. After the initial
meeting, the parking study area was changed to include more of Eliot to be sure we could monitor impacts
over time of the changes to Eliot. The main concern shared was spill-over parking, with more people trying
to avoid higher meter rates and to park for free in Eliot. The consensus was that Eliot experiences parking
issues all year round and their needs may be better met by including them in the development of the
upcoming North Portland Parking Management Planning effort. Some residents are very interested in a
residential parking permit program as well. Overall, they support the effort but don’t think that $3 per hour
is high enough to change behavior.
Door to Door business outreach
PBOT staff went door to door to over 30 businesses over a few weeks in early 2022. PBOT staff were not able to
visit all businesses, many are not open to the public ever, or are by appointment due to the pandemic. The
intention was to let them know about the proposal and to hear their comments and to encourage people to
take the survey. Most agreed that parking during large events is a problem and that it made sense to do
something about it. Since many businesses close at 6 or 7 pm, the plan minimally impacts them. Most
businesses have their own off-street parking for employees or customers. A few businesses thought it was
intended to raise revenue for the city. When we clarified that it is not, they did not think that $3 per hour was
high enough to impact behavior. Since most businesses in Lloyd are struggling with the pandemic and general
uptick in crime and litter, they are concerned about the future of the city in general.
Louisa Flowers Focus Group
PBOT staff met with the resident coordinator at Louisa Flowers, an affordable housing building with 420
units on Grand Ave. There is no dedicated off-street parking for residents at this building. After learning that
half of the residents own cars, we set up a focus group to hear directly from the residents about the plan.
Staff also wanted to learn if any of our program ideas would help eliminate or lessen the impacts of the
changes. There were 7 people in the focus group and only 1 parked off-street in a nearby garage that offers
discounts to their residents. What we heard:
•

Most residents said they park on-street because they can’t afford or didn’t know about the other
options and often don’t feel comfortable walking alone on -street at night.

•

Most of the residents have received many parking tickets for overstaying the 2-hour meter time
limits that are along their building and for not paying the meter.

•

Residents were concerned about the Event District Plan because they already struggle to find and
afford parking.

•

All of the residents thought the proposed low-income Transportation Waller program was a good
idea, but not enough to help them. They also supported changing the hours of enforcement on
non-game days to 6pm.

After learning that many residents receive parking tickets, PBOT staff plans to work with the building
managers to help residents find off-street parking. Some residents were paying more on ticket and meter
fees each month than the cost to park off-street ($100-135/month). It was noted that residents could also
use a disability parking space nearby and a short-term drop off space.
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Resident and business survey
PBOT conducted a survey of residents, employees, and business and property owners to get their feedback and
learn more about their transportation and parking experiences. Residents and businesses were presented with
the proposal and survey through direct postcard mailings, email newsletters from area organizations, social
media, flyers in building lobbies and elevators, and direct- door-to-door outreach to employees and business
owners. The survey was open for approximately 6 weeks.

SURVEY RESULTS
About the respondents
The survey had 222 valid responses of which:
o 181 were residents
o 58 were employees or business owners

Some respondents both lived and worked in the area

Resident Household Income

Citywide Median
Lloyd Median
HH income
HH Income
18%
16%
12%

11%

13%

13%
8%

6%

4%

HOW MANY VEHICLES ARE AVAILABLE PER HOUSEHOLD? n=157
3
2
1
0

2%
21%
59%
18%

Most households who responded to the survey have at least one vehicle, with the majority of respondents
(59%) having only one. According to the US Census ACS data from 2019, 41% of households in Lloyd census
tract do not own any vehicles. The rate of households who are car-free is higher in Lloyd than the rest of
Portland at only 8% of all of Portland households being car-free. This is likely due to the availability of transit
in Lloyd.
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WHERE DO RESIDENTS PARK? n=129
A nearby lot or garage

8%

Other

16%

Park in a garage/lot at their building

35%

Park on-street

42%

•

Slightly more residents who responded park off-street (43%) than on-street (42%), with 35% of
respondents having off-street parking at their home, and 8% parking at a nearby garage or lot.

•

However, looking at the availability of off-street parking in the area, most residential units have off-street
parking available on-site. Fewer than ¼ of the 1700+ residential units do not have off-street parking onsite.

•

There are at least 4 publicly available parking garages and lots that rent parking to nearby residents.

HOW DO RESPONDENTS FIND PARKING AVAILABILITY DURING LARGE EVENTS NOW? n=176

ALL RESPONDENTS

RESIDENTS

BUSINESSES
/EMPLOYEES

VERY DIFFICULT OR DIFFICULT

60%

61%

50%

NEITHER DIFICCULT nor EASY

16%

15%

11%

EASY OR VERY EASY

24%

24%

39%

•

A majority of respondents find on-street parking difficult or very difficult to find during large events.

•

Half of businesses said they have heard from customers that it is difficult to find parking and visit
their business during large events.

What do respondents think of the proposed Event Parking District?
DO RESPONDENTS THINK THE PLAN WILL IMPROVE PARKING AVAILABILITY DURING LARGE EVENTS? n=191

Not sure

17%

Worse

Businesses

25%

Residents

No Change

All

24%

Improve

34%
0%

10%

20%

30%

40%

50%

•

Some people thought the plan will help improve parking availability, 34%.

•

Many think no change will occur, 24%.

•

More businesses and employees thought the plan would improve parking availability 46%.

•

Residents were more likely to respond the plan would make parking availability worse at 28%
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ARE THE EVENT DISTRICT BOUNDARIES APPROPRIATE? n=158

Not sure

20%

Just right

31%

Businesses
Residents

Too large

11%

All

Too small

21%
0%

5%

10%

15%

20%

25%

30%

35%

•

31% thought the plan boundaries were appropriate.

•

Many didn’t know enough to have an opinion-- 20%.

•

Businesses were slightly more likely than residents to think the boundaries were too small- 25%.

•

Residents were slightly more likely to think the boundaries were too large -12%.
WILL THE EVENT PARKING DISTRICT DISCOURAGE EVENT ATTENDEES FROM DRIVING? n=193

Not sure

6%

No, people still prefer driving

39%

Businesses
Residents

No, the price is too low

28%
All

Yes

16%
0%

10%

20%

30%

40%

50%

•

2/3 of all respondents didn’t think the price is high enough to change most people’s behavior or that
people will continue drive and park on-street.

•

Businesses were more likely to think it would change people’s behavior than residents at 23% of
businesses versus 14% of residents.
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Asked about the impact to their household or business
•

The responses varied widely about the plan’s impact to individual households or businesses.

•

Residents were more likely to think it would have a negative impact to their household, 38%.

•

Businesses were more likely than residents to think it would have a positive impact to their business,
37%.

Comment themes include:
Theme

Number of times received

Personal Safety/Crime

48

Parking Affordability

20

Currently difficult to find parking during events

14

Eventgoers will park in nearby parking areas

11

Eventgoers' parking behavior will not change

11

APPP-like permit system wanted

11

Reducing #/vehicles during events will be an
improvement

4

Excessive off-street parking in the area that
should be available to the public

3

The number one comment and concern we received in the survey was about crime and personal safety
overall. People don’t feel safe walking at night in Lloyd, some said they don’t feel safe riding transit anymore.
The next most common concern was about the affordability of off-street parking and if they didn’t have
parking at their building, that it was difficult to find, and they get parking tickets from parking on-street.
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