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Background

The Moda Center opened October 12, 1995, known then as the Rose Garden. The arena
was developed by the Portland Trail Blazers' owner Paul Allen, co-founder of Microsoft, as
part of his vision to revitalize Portland's central city. This development was a public-private
partnership, with the City providing the majority of the land for the arena and investing in
public infrastructure development, including two parking garages and the public plaza.

The arena is now owned by the City and operated by Rip City Management. The Moda
Center, along with the historic Veterans Memorial Coliseum, make up the two major
venues on the Rose Quarter Campus. The arena hosts a variety of events, from Blazers and
Fire basketball games to world-class concerts and major entertainment shows.

The Moda Center is Oregon's premier sports and entertainment venue, attracting 1.5
million visitors per year and generating $600 million in annual economic activity, while
supporting thousands of jobs. Itis an iconic part of the city's skyline and a major
contributor to the city and state's cultural and economic landscape.

As of 2026, the City of Portland, Multnomah County, the State, and our partners are
exploring a major renovation to modernize the arena, strengthen its role as an economic
engine, and ensure it remains a world-class facility for decades to come.

To support these efforts, in June 2026, the Portland City Council hosted a survey to solicit
opinions about the renovation and hosted eight events — two per Council District — inviting
the community to share their thoughts directly with their District Councilors.

More than 18,000 people responded to the online survey conducted. While this survey is
not statistically valid, it does provide some insight into how people think about the issue of
renovating the Moda Center.
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Engagement Goals

The City’s goals for engagement around the Moda Center proposal were centered on
transparency, public understanding, and informed decision-making. First and foremost,
City Council sought to give Portlanders clear, factual information about why the Moda
Center requires major updates after 30 years, what those updates might include, and what
financial commitments different government partners are considering. A key objective was
ensuring that community members understood both the short-term and long-term
implications of investment choices, including how decisions around maintenance,

renovation, or leasing could shape the City’s economic future, neighborhood vitality, and
civic assets.

Another central goal was to offer Portlanders meaningful opportunities to influence
Council’s discussions before decisions were finalized. This meant not only asking
community members what they think should happen with the arena but also making sure
they had enough background information to provide informed input. The City emphasized
building trust by clearly identifying costs, benefits, constraints, and key decision points —
particularly around funding, public responsibilities, and tenant negotiations.

Ultimately, the City had three key questions for Portlanders:

e How canrenovating an arena support our community?
e What improvements are most important?
e How should an arena upgrade be paid for?
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Engagement Strategy and Outcomes

To meet these goals, the City Communications Office, the Office of Civic Life, and City
Council deployed a multi-channel engagement strategy intended to reach residents where
they already are and make participation easy. This included an online survey promoted
directly through the Council website, Council and citywide social media, and Council and
citywide newsletters — which were further amplified by the media, City partners, and
parties highly engaged in this process.

The City did additional outreach to key populations. For example, the City specifically
targeted affordable housing near Moda Center by utilizing the Portland Housing Bureau,
which reached out to relevant property managers with information and a paper flyer.

To expand access beyond online engagement, City Council hosted eight in-person
“pop-up” sessions in parks across all four Council districts. These events were designed to
give Portlanders a chance to ask questions directly of councilors, share feedback in real
time, and complete the survey with staff support. Nine councilors joined these events, with
at least one councilor present at each event. Council staff also supported the efforts.

The City’s outreach efforts for this process were intentionally broad, transparent, and
accessible, designed to meet Portlanders where they are and make participation as easy as
possible. These efforts were paired with plain-language background materials, on the City’s
website, social media channels, and on paper flyers, so participants could quickly
understand the stakes

The City published fact sheets, timelines, and frequently asked questions to ensure
Portlanders had a transparent, consistent foundation of information, regardless of whether
or how they chose to participate. This combination of digital and in-person touchpoints
ensured the City could reach a broad cross-section of the community, gather diverse
perspectives, and build a shared understanding ahead of scheduled work sessions and
Council votes.

Promotion of Engagement Efforts

Promotion of these efforts included social media, press releases, paper flyering, promotion
on Portland.gov via news and event listings. To target community members who live in the
neighborhoods surrounding Moda Center, the City Communications Office worked directly
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with the Portland Housing Bureau to do outreach to property managers that the bureau is
connected to, increasing representation of this key constituency. By evaluating the metrics
of survey-takers who indicated they learned about the opportunity by paper flyer after this
outreach occurred, we can roughly estimate that at least 40 surveys came from this
outreach.

The City Communications Office created at least 47 unique posts across Instagram,
Facebook, LinkedIn, X (Twitter), and NextDoor. These posts were a mix of traditional posts,
paid social media advertising (to location target each district), and “events” on Facebook
and NextDoor. Across all platforms, these posts garnered 129,447 views, 4,347
interactions, and 1,667 total link clicks (to either the survey, Moda Facts page, or event
listings on Portland.gov).
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N PUBLIC ENGAGEMENT

MODA CENTER
RENOVATIONS
DISTRICT 2
PARK POP-UPS

Visit a park pop-up in your district to join the
conversation and help shape the future of
the Moda Center renovations.

Th e M Oda Ce nte r Saturday, June 13 Saturday, June 13

- y 1210 1:30 p.m. 3t04:30 p.m.
IS our h ouse. Let (Yl Cathedral Park Holladay Park
. N Edison Street NE 11th Avenue
bu"d the futu re. and Pittsburg Avenue  and Holladay Street
Portland.gov/Moda-Survey Portland.gov/Moda-Survey iy

ONLINE SURVEY

Examples of graphics used on social media (light blue image also used as a printed flyer)



ENGAGEMENT REPORT | July 2026
Moda Center Modernization Survey

and Pop-Up Engagement Events

Media Coverage of Engagement Efforts

To date, since the launch of the survey, these engagement efforts have earned the City at
least 24 news stories. Many of the “on-air” news stories appeared multiple times on
television at various hours. Please find a full list of coverage below mentioning either the
survey or pop-up events.

Ordered by day, then alphabetically by outlet name
June 24, 2026

Wilson, Chamber intensify push for Moda Center funding as Blazers owner makes his
case
Staff // KATU

Protesters, officials clash over $600M Moda Center renovation as funding debate
intensifies
Anthony Kustura // KOIN

June 15, 2026

Portland leaders debate public investment in Moda Center renovation project
Wright Gazaway // KATU

June 14, 2026

Portland survey asks if public funds should help pay for $600M Moda Center
renovation
Staff // KATU

June 13, 2026

Portland City Council hosts park pop-ups to gather feedback on Moda Center
renovation
Jake Holter // KGW

City of Portland hosts survey events to gather feedback on Moda Center renovations
Becca Yanez and Danny Peterson // KOIN



https://katu.com/news/local/trail-blazers-owner-tom-dundon-address-moda-center-renovation-funding-at-portland-metro-chamber-meeting-mayor-wilson-arena-renovations-council-plan-pay-funds-oregon
https://katu.com/news/local/trail-blazers-owner-tom-dundon-address-moda-center-renovation-funding-at-portland-metro-chamber-meeting-mayor-wilson-arena-renovations-council-plan-pay-funds-oregon
https://www.koin.com/news/portland/protesters-officials-clash-over-600m-moda-center-renovation-as-funding-debate-intensifies/
https://www.koin.com/news/portland/protesters-officials-clash-over-600m-moda-center-renovation-as-funding-debate-intensifies/
https://katu.com/news/investigations/portland-leaders-debate-public-investment-in-moda-center-renovation-project-oregon-portland-city-council-what-is-happening-whats-going-on-with-moda-center-tax-funded-money-finance-reno
https://katu.com/news/your-voice-your-vote/portland-survey-asks-if-public-funds-should-help-pay-for-600m-moda-center-renovation-your-voice-your-vote-survey-pacific-northwest-portland-trail-oregon-sports-blazers
https://katu.com/news/your-voice-your-vote/portland-survey-asks-if-public-funds-should-help-pay-for-600m-moda-center-renovation-your-voice-your-vote-survey-pacific-northwest-portland-trail-oregon-sports-blazers
https://www.kgw.com/article/money/portland-city-council-hosts-park-pop-ups-feedback-moda-center-renovation/283-a2c76980-6885-4eea-b34b-855288bf6ae0
https://www.kgw.com/article/money/portland-city-council-hosts-park-pop-ups-feedback-moda-center-renovation/283-a2c76980-6885-4eea-b34b-855288bf6ae0
https://www.koin.com/news/portland/city-of-portland-hosts-survey-event-to-gather-feedback-on-moda-center/
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June 12, 2026

What is ‘economic impact’? A breakdown of Portland’s $600 million figure for the
Moda Center
Evan Watson // KGW

June 11, 2026

Portland seeks feedback on Moda Center funding
Kale Williams // AXIOS Portland

'Itis time for Portland to think big' | Mayor Keith Wilson backs Moda Center renovation
Guillermo Motta Perez // KPIC (Roseburg, OR)

Portland seeks public input on Moda Center renovations [On-Air]
Vince Ybarra // KPTV

June 10, 2026

Today on ARC PDX | June 10, 2026 | Portland launches listening sessions about Moda
Center [On-Air]
Staff // KATU

Portland Mayor Keith Wilson talks about Moda Center funding [On-Air]
Staff // KATU

Portland seeks public input on $600M Moda Center renovation plan

Shane Dixon Kavanaugh // The Oregonian

June 9, 2026

What should Portland do with the Moda Center? City opens survey, councilors host

pop-ups [Web]
Staff // KATU

What should Portland do with the Moda Center? City opens survey, councilors host
pop-ups [On-Air]
Staff// KATU



https://www.kgw.com/article/news/investigations/economic-impact-breakdown-of-portland-600-million-figure-moda-center/283-a9598fbb-d152-4c15-98c6-0028b5b3cedf
https://www.kgw.com/article/news/investigations/economic-impact-breakdown-of-portland-600-million-figure-moda-center/283-a9598fbb-d152-4c15-98c6-0028b5b3cedf
https://www.axios.com/local/portland/2026/06/11/moda-center-funding-blazers-city-council
https://kpic.com/news/local/it-is-time-for-portland-to-think-big-mayor-keith-wilson-backs-moda-center-renovation-trailblazers-oregon-tom-dundon-nba-money-taxes-pcef-green-local-business
https://www.kptv.com/2026/06/11/portland-seeks-public-input-moda-center-renovations/?outputType=amp
https://katu.com/news/arc-pdx/today-on-arc-pdx-june-10-2026-portland-launches-listening-sessions-about-moda-center
https://katu.com/news/arc-pdx/today-on-arc-pdx-june-10-2026-portland-launches-listening-sessions-about-moda-center
https://www.youtube.com/watch?v=rozym-ce5JI
https://www.oregonlive.com/politics/2026/06/portland-seeks-public-input-on-600m-moda-center-renovation-plan.html
https://katu.com/news/local/what-should-portland-do-with-the-moda-center-city-opens-survey-councilors-host-pop-ups-location-trail-blazers-renovations-funding-project-nba-arena-oregon
https://katu.com/news/local/what-should-portland-do-with-the-moda-center-city-opens-survey-councilors-host-pop-ups-location-trail-blazers-renovations-funding-project-nba-arena-oregon
https://www.youtube.com/watch?v=eqR4KSKORvk
https://www.youtube.com/watch?v=eqR4KSKORvk
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KATU @ 3: Police staffing initiative, Moda Center funding survey, Wash. school cell
phone ban & more [On-Air]
Staff // KATU

Portland Wants Opinions About Moda Center Renovation
Staff // KEX

How do you feel about the Moda Center renovation funding? Portland wants to know
[Web]
Anthony Macuk // KGW

Should Portland help fund Moda Center renovations? City wants feedback [On-Air]
Staff // KGW

Portland wants to know how you feel about Moda Center renovation funding [On-Air]
Staff // KGW

What does the future hold for the Moda Center? Portland city councilors want your

input
Amanda Rhoades // KOIN

Portland unveils timeline for Moda Center deal
Alex Zielinski // OPB

City launching pop-up events to discuss Moda reno
Eve Peyser // Portland Business Journal

What should Portland do with the Moda Center? City opens survey, councilors host

pop-ups
Staff // Raw Chili


https://www.youtube.com/live/CCJ9jThp4gw?si=j5k_JY5irKpXOMYr&t=274
https://www.youtube.com/live/CCJ9jThp4gw?si=j5k_JY5irKpXOMYr&t=274
https://1190kex.iheart.com/featured/portland-local-news/content/2026-06-09-portland-wants-opinions-about-moda-center-renovation/
https://www.kgw.com/article/news/politics/city-council-asks-portlanders-feedback-moda-center-funding-plans/283-0d69ca2f-0ec2-44fd-991a-056258d84ce8
https://www.kgw.com/video/news/politics/portland-moda-center-renovations/283-d37c2217-5376-46c8-be12-423931aee51a
https://www.kgw.com/video/news/local/portland-wants-to-know-how-you-feel-about-moda-center-renovation-funding/283-9c152c7b-acd6-44da-9e3d-62defadb7bae
https://www.koin.com/news/portland/what-does-the-future-hold-for-the-moda-center-portland-city-councilors-want-your-input/
https://www.koin.com/news/portland/what-does-the-future-hold-for-the-moda-center-portland-city-councilors-want-your-input/
https://www.opb.org/article/2026/06/09/portland-unveils-timeline-for-moda-center-deal/
https://www.bizjournals.com/portland/news/2026/06/09/portland-survey-moda-center-renovations.html
https://www.rawchili.com/nba/757011/
https://www.rawchili.com/nba/757011/
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Survey Methodology

To view the full dataset (in spreadsheet format), please contact Community & Economic
Development Senior Communications Manager Elliott Kozuch at
elliott.kozuch@portlandoregon.gov.

The survey was structured to gather community sentiment on several core issues tied to
the future of the Moda Center, including renovation options, funding considerations, and
community priorities. It was hosted on a widely accessible digital platform and linked from
the Council’s “Moda Facts” webpage, which provided participants the necessary context
before responding. The methodology emphasized broad participation by making the survey
mobile-friendly, short enough to complete quickly, and available through both online
promotion and physical pop-ups at parks.

Councilors and staff used this combined online and in-person approach to ensure that
residents who might be missed by digital-only outreach—such as those without time to
seek out City updates—still had a pathway to participate. Responses were then
incorporated into Council’s June work session, where staff presented community feedback
alongside financial, operational, and planning considerations. While the survey was not
designed as a statistically representative scientific poll, it served as an accessible civic
input tool to elevate community priorities during Council’s decision-making process.


http://portland.gov/moda-facts

ENGAGEMENT REPORT | July 2026
Moda Center Modernization Survey

and Pop-Up Engagement Events

Survey Participation Overview and Demographics

Overall, the survey garnered 18,377 responses, with representation across all four council
districts, as well as non-Portlanders. Survey respondents did not reflect the overall
demographic composition of the community; key discrepancies are noted below.

Percentage
Race or Ethnicity Count of Total
American Indian or Alaska Native 52 0.28%
Asian 235 1.28%
Black or African American 290 1.58%
Do not know 64 0.35%
Jewish 85 0.46%
Latinx or Hispanic 329 1.79%
Middle Eastern/Northern African 34 0.19%
Native Hawaiian or Pacific Islander 18 0.10%
Not listed above 165 0.90%
Prefer not to answer 1759 9.57%
White 7406 40.30%
Multiple options selected* 813 4.42%
No Response Given 7,127 38.78%

* Race or Ethnicity allowed respondents to “check all that apply.” To view the full
breakdown of responses (in spreadsheet format), please contact Community & Economic
Development Senior Communications Manager Elliott Kozuch at
elliott.kozuch@portlandoregon.gov.

People of color are consistently underrepresented, particularly “Hispanic or
Latino/a/e.” The significant number of respondents who did not respond to this question
may explain some of the undercount.
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Gender Count Percentage of Total
Man 5464 29.73%
Not listed above 49 0.27%
Prefer not to answer 1567 8.53%
Prefer not to disclose 2 0.01%
Trans man 10 0.05%
Trans woman 25 0.14%
Transgender 34 0.19%
Two Spirit 26 0.14%
Woman 3556 19.35%
Multiple responses given* 517 2.81%
No Response Given 7,127 38.78%

*Gender allowed respondents to “check all thatapply.” To view the full breakdown of
responses (in spreadsheet format), please contact Community & Economic Development
Senior Communications Manager Elliott Kozuch at elliott. kozuch@portlandoregon.gov.

These results reflect a significant underrepresentation of women and overrepresentation of
men, compared with the general population.
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Income Count Percentage of total
$10,000 to $19,999 235 1.28%
$100,000 to $149,999 2223 12.10%
$150,000 or more 2564 (e
$20,000 to $29,999 262 1.43%
$30,000 to $39,999 348 1.89%
$40,000 to $49,999 469 2.55%
$50,000 to $74,999 1335 7.26%
$75,000 to $99,999 1599 8.70%
Don't know 54 0.29%
Prefer not to answer 1926 10.48%
Under $9,999 233 1.27%
Grand Total 11248 61.21%
No Response Given 7,129 38.79%

Lower-income communities are significantly underrepresented compared with the general
population. There is a much smaller, but significant, underrepresentation of the top
category. Midrange income representation is on par with the population.

Age Count Percentage of total
16 to 24 years 215 1.17%
18 to 34 years 1141 6.21%
25 to 34 years 755 4.11%
35 to 44 years 3067 16.69%
45 to 55 years 2558 13.92%
56 to 64 years 1262 6.87%
65 to 74 years 944 5.14%
75 years or older 443 2.41%
Prefer not to answer 863 4.70%
Grand Total 11248 61.21%

No Response Given 7,129 38.79%
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Results by Question

With most questions throughout the survey, we found that responses tended to land on a
“u-curve,” meaning most responses fell on either end of the spectrum of responses, with
fewer respondents providing responses in the “middle” categories. While there are
nuanced differences in the by-district breakdowns, the u-curve effect is present there as
well.

How important is it for Moda Center to be renovated?
£ Fortana

How important is it for the Moda Center to be renovated?

7199

5473

1636 1552 1434

1-NotImportant 2 3 4 5-Very Important

By District
Grand
District 1 District 2 District 3 District 4 Total

1-Not
Important 529 35.5% 868 35.8% 1066 40.4% 700 31.0% 3163
2 134  9.0% 272 11.2% 352 13.3% 213 9.4% 971
3 138 9.3% 223  9.2% 252 9.5% 210 9.3% 823
4 105 7.0% 226  9.3% 246 9.3% 193 8.5% 770

5 - Important 582 39.1% 831 34.3% 716 27.1% 938 41.5% 3067
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(blank) 2 01% 6 0.2% 7 0.3% 7 0.3% 22
Grand Total 1490 100% 2426 100% 2639 100% 2261 100% 8816

Does you support the City of Portland contributing up to $120 million?
ED Poana

Do you support the City of Portland contributing up to $120 million?

7911

5438

1580 1479
]
Strongly oppose Somewhat oppose Neither support nor oppose  Somewhat support Strongly support

By District

Grand

District 1 District 2 District 3 District 4 Total

Strongly support 577 38.7% 823 33.9% 739 28.0% 923 40.8% 3062
Somewhat
support 126 8.5% 234 9.6% 228 8.6% 216  9.6% 804
Neither support
nor oppose 56 3.8% 70 2.9% 80 3.0% 52 2.3% 258
Somewhat oppose 135 9.1% 283 11.7% 281 10.6% 237 10.5% 936
Strongly oppose 593 39.8% 1009 41.6% 1305 49.5% 825 36.5% 3732
(blank) 3 0.2% 7 0.3% 6 0.2% 8 0.4% 24

Grand Total 1490 100% 2426 100% 2639 100% 2261 100% 8816
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How important are these goals for a possible renovation?

Make Partland a top destination for sports, concerts, and events

Stimulote the economy by providing living-woge jobs and supporting local businesses

Protect the City's assets by updating structurol, technology, and operating systems

Keep the Trail Blazers in Portland.

kevaroge committed public dollars from the Stote of Oregon toward the project.

Seek additional private dollars toward the project.

Community benefits, like good jobs, public transportation, affordable access, neighborhoed development, public spaces, and the right to unionize
L4
Provide an anchor for the future redevelopment of the lower Albina neighborhood

Not Important Very Important

District 1 Responses
Make Portland a top destination for sports, concerts, and events.

Stimulate the economy by providing living-wage jobs and supporting local businesses.

Protect the City’s assets by updating structural, technology, and operating systems.
Keep the Trail Blazers in Portland.

Leverage committed public dollars from the State of Oregon toward the project
Seek additional private dollars toward the project.

Community benefits, like good jobs, public transportation, affordable access,
neighborhood development, public spaces, and the right to unionize

Provide an anchor for the future redevelopment of the lower Albina neighborhood

District 2 Responses
Make Portland a top destination for sports, concerts, and events.

Stimulate the economy by providing living-wage jobs and supporting local businesses.

Protect the City’s assets by updating structural, technology, and operating systems.
Keep the Trail Blazers in Portland.

Leverage committed public dollars from the State of Oregon toward the project
Seek additional private dollars toward the project.

Community benefits, like good jobs, public transportation, affordable access,
neighborhood development, public spaces, and the right to unionize

Provide an anchor for the future redevelopment of the lower Albina neighborhood

5.7
7.1
6.0
5.8
5.1
7.0

6.8
5.5

5.4
6.9
5.7
5.5
5.0
7.0

6.9
5.6
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District 3 Responses
Make Portland a top destination for sports, concerts, and events.

Stimulate the economy by providing living-wage jobs and supporting local businesses.

Protect the City’s assets by updating structural, technology, and operating systems.
Keep the Trail Blazers in Portland.

Leverage committed public dollars from the State of Oregon toward the project.
Seek additional private dollars toward the project.

Community benefits, like good jobs, public transportation, affordable access,
neighborhood development, public spaces, and the right to unionize

Provide an anchor for the future redevelopment of the lower Albina neighborhood.

District 4 Responses
Make Portland a top destination for sports, concerts, and events.

Stimulate the economy by providing living-wage jobs and supporting local businesses.

Protect the City’s assets by updating structural, technology, and operating systems.
Keep the Trail Blazers in Portland.

Leverage committed public dollars from the State of Oregon toward the project.
Seek additional private dollars toward the project.

Community benefits, like good jobs, public transportation, affordable access,
neighborhood development, public spaces, and the right to unionize

Provide an anchor for the future redevelopment of the lower Albina neighborhood.

4.9
6.5
5.3
5.0
4.4
7.2

6.9
5.1

5.9
7.1
6.2
6.0
5.5
6.9

6.8
5.8
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If the Moda Center is modernized with a city contribution, which

upgrades are most important?

© o™

N oo oo UM

Structural, technology and operating upgrades

Sustoinability improvements

Improved outdoor plazo and gathering spoces

Accessibility improvements

Improved concert infrastructure

Seating improvements

Local arts and cultural elements

Food and beverage improvements

High-end details such as suites, bars, and club spaces

District 1 Responses

Structural, technology and operating upgrades
Sustainability improvements

Improved outdoor plaza and gathering spaces
Improved concert infrastructure

Seating improvements

Accessibility improvements

Local arts and cultural elements

Food and beverage improvements

High-end details such as suites, bars, and club spaces

© 00N O WN -

District 2 Responses

Structural, technology and operating upgrades
Sustainability improvements

Improved outdoor plaza and gathering spaces
Improved concert infrastructure

Accessibility improvements

a b WIN -
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Seating improvements

Local arts and cultural elements

Food and beverage improvements

High-end details such as suites, bars, and club spaces

© 0 N O

District 3 Responses

Structural, technology and operating upgrades
Sustainability improvements

Improved outdoor plaza and gathering spaces
Accessibility improvements

Improved concert infrastructure

Seating improvements

Local arts and cultural elements

Food and beverage improvements

High-end details such as suites, bars, and club spaces

© 00 ~NO O WN -

District 4 Responses

Structural, technology and operating upgrades
Improved outdoor plaza and gathering spaces
Sustainability improvements

Improved concert infrastructure

Accessibility improvements

Food and beverage improvements

High-end details such as suites, bars, and club spaces

© 0o~ WN -~
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Arena renovations often include commitments from the primary tenant to
support local people and neighborhoods. What are your priorities?

Invastment in neighbornood development

1:
.

2 Living-wage jobs for local people and supporting the right to unionize
e

3 Collaboration with locaol neighborhoods to address the impocts of large events (parking and traffic management, litter clean up, noise management)

4 Public transportation improvements

5 Shared investment in building renovation or maintenance
e

6 Better community gathering spaces in and around Moda Center
e ]

7 Affordable events at the Moda Center
(e

8 Public safety improvements

s
9 Other (Please describe priarity in open ended guestions to follow)

District 1 Responses

Collaboration with local neighborhoods to address the impacts of large
events (parking and traffic management, litter clean up, noise
management)

Living-wage jobs for local people and supporting the right to unionize
Public transportation improvements

Public safety improvements

Investment in neighborhood development

Better community gathering spaces in and around Moda Center
Shared investment in building renovation or maintenance

Affordable events at the Moda Center

Other (Please describe priority in open ended questions to follow)

O oOoONOOOGPA~,WN =

District 2 Responses

Investment in neighborhood development

Collaboration with local neighborhoods to address the impacts of large
events (parking and traffic management, litter clean up, noise
management)

Shared investment in building renovation or maintenance

Better community gathering spaces in and around Moda Center
Public transportation improvements

—

ar~,oON
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Living-wage jobs for local people and supporting the right to unionize
Public safety improvements

Affordable events at the Moda Center

Other (Please describe priority in open ended questions to follow)

District 3 Responses

Living-wage jobs for local people and supporting the right to unionize
Investment in neighborhood development

Public transportation improvements

Collaboration with local neighborhoods to address the impacts of large
events (parking and traffic management, litter clean up, noise
management)

Shared investment in building renovation or maintenance

Better community gathering spaces in and around Moda Center
Public safety improvements

Affordable events at the Moda Center

Other (Please describe priority in open ended questions to follow)

District 4 Responses

Investment in neighborhood development

Public transportation improvements

Living-wage jobs for local people and supporting the right to unionize
Shared investment in building renovation or maintenance

Better community gathering spaces in and around Moda Center

Public safety improvements

Collaboration with local neighborhoods to address the impacts of large
events (parking and traffic management, litter clean up, noise
management)

Affordable events at the Moda Center

Other (Please describe priority in open ended questions to follow)

©O© 0N

—

w N
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How comfortable are you with each of these potential funding sources
being used toward the City’s proposed $120 million contribution?

Business License Tax proceeds from tha recent sale of the Trail Blazers, which typically go to the General Fund (police, fire, parks, and government)

Portland Clean Energy Community Benefits Fund, which are required to support projects that reduce carbon emissions and deliver community

benefits
42

Prasper Portland Stratagic Investment Fund, which are typically usad on a variety of lacal ecanomic davelopment initiativaes

Spectator Venues & Visitor Activities Fund, which typically provide oversight of City-owned spectator focilities and support City travel and tourism

Banding, which is a form of borrowing that the ity pays baek from tax or fee revenues over time, with carried interest payments

Not contributing City funding, which could lead to the City not rencvating Moda Center at this time

Mot comfortable Very comfortable

District 1 Responses
Business License Tax proceeds from the recent sale of the Trail Blazers, which

typically go to the General Fund (police, fire, parks, and government) 5.1
Portland Clean Energy Community Benefits Fund, which are required to support

projects that reduce carbon emissions and deliver community benefits 4.6
Prosper Portland Strategic Investment Fund, which are typically used on a variety of

local economic development initiatives 5.3
Spectator Venues & Visitor Activities Fund, which typically provide oversight of City-

owned spectator facilities and support City travel and tourism 6.2
Bonding, which is a form of borrowing that the city pays back from tax or fee revenues

over time, with carried interest payments 3.9
Not contributing City funding, which could lead to the City not renovating Moda Center

at this time 4.8

District 2 Responses

Business License Tax proceeds from the recent sale of the Trail Blazers, which

typically go to the General Fund (police, fire, parks, and government) 4.9
Portland Clean Energy Community Benefits Fund, which are required to support

projects that reduce carbon emissions and deliver community benefits 4.1
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Prosper Portland Strategic Investment Fund, which are typically used on a variety of

local economic development initiatives 5.2
Spectator Venues & Visitor Activities Fund, which typically provide oversight of City-

owned spectator facilities and support City travel and tourism 6.3
Bonding, which is a form of borrowing that the city pays back from tax or fee revenues

over time, with carried interest payments 3.6
Not contributing City funding, which could lead to the City not renovating Moda Center

at this time 4.8

District 3 Responses
Business License Tax proceeds from the recent sale of the Trail Blazers, which typically

go to the General Fund (police, fire, parks, and government) 4.4
Portland Clean Energy Community Benefits Fund, which are required to support

projects that reduce carbon emissions and deliver community benefits 3.5
Prosper Portland Strategic Investment Fund, which are typically used on a variety of

local economic development initiatives 4.7
Spectator Venues & Visitor Activities Fund, which typically provide oversight of City-

owned spectator facilities and support City travel and tourism 5.8
Bonding, which is a form of borrowing that the city pays back from tax or fee revenues

over time, with carried interest payments 3.1
Not contributing City funding, which could lead to the City not renovating Moda Center

at this time 5.4

District 4 Responses
Business License Tax proceeds from the recent sale of the Trail Blazers, which typically go

to the General Fund (police, fire, parks, and government) 5.1
Portland Clean Energy Community Benefits Fund, which are required to support projects

that reduce carbon emissions and deliver community benefits 4.7
Prosper Portland Strategic Investment Fund, which are typically used on a variety of local
economic development initiatives 5.6
Spectator Venues & Visitor Activities Fund, which typically provide oversight of City-owned
spectator facilities and support City travel and tourism 6.4
Bonding, which is a form of borrowing that the city pays back from tax or fee revenues over
time, with carried interest payments 3.9

Not contributing City funding, which could lead to the City not renovating Moda Center at
this time 4.2
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How did you hear about this survey?

4765

4140
987
781
437 38
] E——

In-person Councilor { Mayoral Social media Portland.gov Paper flyer Other

engagement newsletter
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Open-ended questions

In the survey, respondents had the option of offering open-ended comments on two
questions:

e What’s the mostimportant thing for city councilors to keep in mind as they decide
about the Moda Center?

e Whatinformation do you need to better understand and decide on the Moda Center
renovation?

Across both questions, we received nearly 27,000 responses. Respondents were able to
offer multiple comments per question, with a few respondents opting to do so — largely to
reshare their original comment or to expand on that comment. Across the full universe of
responses, we identified five key themes:

e Keep the Blazers in Portland - or not

e Who’s responsible for the renovation?

e City spending priorities

e Concerns about the Portland Clean Energy Community Benefits Fund
e Transparency and Accountability

Keep the Blazers in Portland — or not

Across all comments, we identified 1,237 instances of the words “Blazers,” “Trailblazers,”
“TB” or “Rip City.” To compare, the word “Moda” appeared in comments 1,421 times. This
shows how closely community ties the team to the venue, with many comments tying the
team to the City’s identity. While many comments appear to indicate a desire to keep the
Blazers at Moda Center, some indicated that the team would not leave regardless of the
outcome of the renovation, or that the Blazer’s presence in Portland is not a priority.

e “The Trail Blazers are a cultural institution that intersects multiple identities and
creates a shared experience as Portlanders. It is worth spending tax dollars to
preserve that.”

e “Should never have bought the thing in the first place. If the Fire can fill it repeatedly
with no upgrades, then obviously the building is not the problem. Let the Blazers
leave town, | don't care.”
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Who’s responsible for the renovation?

While many respondents indicated they were aware the City owns Moda Center, we saw
mixed opinions on whether the City, as the owner, or the Trail Blazers, as the primary
tenant, should be responsible for the renovation. Some comment offered nuance
indicating that the City should be responsible for “necessary” renovations and called for
the Trail Blazers to be responsible for revenue-generating renovations.

e “We the people of Portland are struggling to make ends meet and afford to survive in
this economy every single day. The billionaire owner of the Trail Blazers should
contribute. Not us.”

e “Thisis our building - YOUR building. It belongs to the City and for the relatively
small cost of upgrading it, we all benefit throughout the year AND we keep the Trail
Blazers. You HAVE to fund this.”

City spending priorities

We found that comments offering thoughts on how to prioritize spending tended to
emphasize funding affordable housing, homelessness services, business support, public
safety, and roads. Outside of the City’s traditional purview, we also saw comments causing
to fund Portland Public Schools and TriMet. This shows us that respondents see the City,
Metro, County, and School District as a shared collective. This could either indicate a need
for continued education as to the role of each entity, or a desire from the community to see
these entities align their priorities.

e “Thisis ano-brainer. We OWN it. It’s not a handout. It’s an investment in a city
owned assets to also attract better shows, concerts, tourneys and more, andin a
historically black area that needs it.”

e “Schools and city infrastructure are more important. Please keep public transit
funded first before sinking hundreds of millions into Moda Center. It’s great right
now and can wait for renovations.”

Concerns about the Portland Clean Energy Community Benefits Fund

Mayor Keith Wilson has publicly named the Portland Clean Energy Community Benefits
Fund (PCEF) as a potential funding source for the renovation. Across comments, at least
114 mentioned either “PCEF,” or variants of the full name - ranging from “Portland Clean
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Energy Fund” to “Energy Fund.” The vast majority of these comments were opposed to
using PCEF for this purpose, with few comments adding nuance to the stance.

e “The clean energy fund was not intended to fund renovations of sports arenas. It
would be a gross misuse of the fund if the city council voted to allocate money from
the PCEF to the Moda center project.”

e “lwould shift from not supporting PCEF money for it if the center were to be
prioritized as an emergency shelter for heat and other climate emergencies and
seismically retrofitted. Remembering Katrina.”

Transparency and Accountability

The words “transparency” or “accountability” appear 53 times across comments,
indicating that both the City and the Trail Blazers / Rip City Management/ Tom Dundon to
increase transparency and accountability in this process.

e “|fthe city is able to secure funding it MUST have mechanisms in place to secure
accountability and transparency for the public to know exactly how and when the
monies are being spent.”

e “We love the Blazers and we love this city. But public trust in the city's ability to
effectively manage this money is extremely low. We need total transparency from

»

you.

Please refer to the appendices for district-by-district comments. To view the full universe of
comments, please contact Community & Economic Development Senior Communications
Manager Elliott Kozuch at elliott.kozuch@portlandoregon.gov. Due to the formatting and file
size associated with the volume of comments (over 27,000), these comments need to be
separate.
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Pop-Up Tour Participation Summary

The Portland City Council hosted a “Park Pop-Ups Tour” the weekend of June 13-14 as part
of an engagement initiative for a potential Moda Center renovation. While a digital survey
was the primary means of data collection, pop-ups are designed to provide in-person
interaction with councilors and encourage Portlanders not connected to our social media
and web channels to take the survey. Council hosted two 90-minute popups in each
district, in the following parks:

e Lents Park (District 1)

e Parklane Park (District 1)

e McCoy Park (District 2)

e Irving Park (District 2)

e Laurelhurst Park (District 3)
e Mt Scott Park (District 3)

e Sellwood Park (District 4)

e Waterfront Park (District 4)

These events were designed to give Portlanders a chance to ask questions directly of
councilors, share feedback in real time, and complete the survey with staff support. We
had nine councilors join these events, at least one councilor present at each event.
Council staff also supported the efforts.

The event was set up to be organic, allowing Councilors to meet with constituents either
1:1 orin small groups to exchange respectful dialogue with a range of opinions on the
renovation. We estimate 200-300 attendees joined across all eight events.
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